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JOHN H. KEEL 


PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 


Done by John H. Keel 


of Marshfield, Wisconsin 





. this one in 1953 


. this one in 1947 


and both were delivered in Gross Mounts 


And another thing — we 
are distributors of Arthur 
Hertzberg ond Craftsmen 
Albums, Photo Books, Photo 
Covers, Folding Frames and 
Decorative leather Items 
for United States, Canada 
and Hawaii. If you are not 
on our calling list, write 
us for information in detail. 


“My first job in photography was with a 
man who was a ‘Gross 100 Percenter’, 
so it was only natural that after buying 
our own studio in 1947 we should grad- 
vally work around to Gross Mounts 
exclusively. We endeavor to serve our 
territory in a progressive manner and 
Gross Mounts, we feel, help to convey 
this effort, both in quality and style. 


“Needless to say, we always look forward 
to the visit by your representative, 
Forrest Herrick. Also we have appreciat- 


ed the cooperation of your entire staff 
on different occasions through the years 
and look forward to continued pleasant 
business relations.” 


JOHN H. KEEL, 


Marshfield, Wisconsin 


Editor’s Note: John was an officer on a destroy 
er in World Wor II and owns a handsome model 
of the ship done by his brother. John is 
presently president of Wisconsin Photographers’ 
Association. 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS ° 


TOLEDO TZ, e170 








Make your portraits more pleasing with Superpan Press 


The combination of high 
speed and long-scale gradation 
offered by this modern panchro 
matic emulsion has made it a 
favorite with many distin 
guished portrait photographers 
Regardless of the light source 
used in your studio, Superpan 
Press lets you make short expo 
sures at small lens openings 
with the assurance that you'll 
get pleasing gradation in your 


negatives. Also, by varying the 
developing time of Superpan 
Press, you have precise control 
Over negative contrast 

For portraits of greatest ap 
peal, make your enlargements 
on beautiful, warm-toned Ansco 
Indiatone Paper 
ANSCO, Binghamton, N. Y. A 
Division of General Aniline & 
Film Corporation. ‘‘From Re 
search to Reality 





ASK FOR 


Ansc 


FILM AND PAPER 


a OP tc, 
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as ey ea 
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G-E FLASH adds “‘story-telling’’ 
to band concert 


Ingenuity —and dependable General Electric 
Flash Bulbs— gave George P. Miller, of the 
Milwaukee JOURNAL, this dramatic shot. He 
made a time exposure of the bandstand, re- 
focused, and flashed the foreground figures. 


It shows how helpful G-E Flash can be to you, 
used creatively in the studio and on location. 
And you'll like the new, sure-fire G-E Flash 
Bulbs with quick-flash filament, new super- 
sensitive primer...especially on multiple 


flash shots! 


You'll like G-E Midgets 77 the handy new 12-8-4 Pack 


Don’t just ask for ‘flash bulbs,” ask for G-E Flash Bulbs! 


GENERAL @@ ELECTRIC 
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Our Thirteenth 
Don’t Pass Up Blue Ribbon Contest 


By Charles Abel, A.R.P.S., Hon.M.Photog. 





WOW! Three months ago | was complaining about the 
comparatively small number of entries in our Twelfth 
Contest and also about the general standard of quality 
as compared with the work submitted in earlier contests. 
Our readers must have taken both comments to heart 
because the Thirteenth Contest, which closed on March 
15, not only flooded us with entries but set up a real 
These can easily pay your rent problem for our Jury before the final selections could 
and probably most of your oOver- be made. A great many of the photographs entered 
head as well. would easily have been accepted for hanging by any 
convention jury. 


the profit you can make so easily 
on miniatures, oil paintings, diffi- 
cult copies, sketches, restorations 


and the like. 


All you need are a few samples We had one other problem, too. As might be 
— we do the work for you and expected from a sudden jump in the total number of 
you add your profit. What could entries, many were not sent in photo mailers but in 
be simpler? tied or taped packages, some of which literally had 
to be ripped apart to get at the contents. Please let 
Our illustrated price list will be me repeat: don’t use adhesive tape either inside or 
Vv sent on request. outside the package and if at all possible use a 
standard photo mailer. And one more point while | 

am at it. There were several cases where entrants 
THE WALTER GAEHLER co submitted more than three photographs. Because it 
. would be quite unfair to all other entrants were the 

510 S. Clinton St. Syracuse 2, N. Y. best pictures to be selected in such cases for showing 
to the Jury (which would amount to the advantage of 


having a private prejudging) in each such case the 
BRASS PRINTING MASKS 


first three prints to come out of the package went to 
Are again available for your contact printer. Made | the Jury and the others remained in the wrapping. By 
in any size, or number of openings. 


all means submit three photographs — why take a 


S YP: ¢ chance on just one? — but not more than three. 


And be careful to reread the rules in this issue 
LABORATORIES 


. , i ee because we have made a rather important change, one 
P. O. Box 188 Price list on request Orange, California 4 ‘ . > 
dictated by the fact that this is a magazine for 
professional photographers who must sell their photo- 
graphs if they are to stay in business and that 
consequently we are not conducting a salon type of 
competition. The change is one that has been suggested 
by many readers and is at the same time in line with 
what many state and local organizations are switching 
to in their own picture exhibits. 




















/ 


Uitlaedae ( 


Now for the results in this Thirteenth Contest. In 
their final breakdown the Jury came up with three 
classifications: Commercial Photography, Portraits of 
Children and Portraits of Adults, awarding a Blue 
Ribbon and two Honorable Mentions in two classifica- 
tions, three in one case. Checks were mailed long ago 
to the winners and all photographs, except those 
retained for publication which will be sent back later, 


PLASTICAST LAMINATING have been returned. | am particularly anxious to see 


Remarkable Plastic Laminating machines will earn $18 how the new plan works out and particularly to learn 
an hour in your studio. Big profits laminating CARDS ° . . 
bt Gil Kinds, cipslans PHOTOS; eic: fipraved desten whether it will mean more or fewer entries. And please 


requires no circulating water or messy water pipes. remember that in the following list all Blue Ribbon 
, : ; 
Prices $35 and up. Many models. Lit. & Sample free Photographs rank equally, as do all Honorable 


PLASTICAST C0 Mentions, in the opinion of the Jury. The fact that 
s 


some will be published earlier than others implies no 
Dept. 14, P. O. Box 6737, Chicago 80, III ee . 
distinction of any kind. 
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4x5 
IDELIT 


The Ultimate in Cut Film Holders. 
Fidelity CUSTOM is the result of years 
of Research, Development and Testing. 


PATENTS PENDING 


Compare these Features: 
STRONGER THINNER 


composition similar to hard rub- fect focus! More in your 
ber. Shock-proof. No wooden carrying case. Easier and 
parts. Hinged loading flaps can | faster loading. Thinnest 
not break. LIGHT WEIGHT...no double holder ever made. 


heavier in spite of internal metal 
_ mes construction. 
ACCURATE BEAUTIFUL 


Rigid metal frame keeps holder > Smoother finish. Fidelity 
flat. Precision molded... every : Custom has solid color 
part exactly alike. Integrally ‘ right through... no paint 
formed septum rails hold film ’ to wear off. Sure-grip 
exactly in focal plane. LIGHT ; frame for safe handling. 
TIGHT. .of course! Backed by 

famous Fidelity Guarantee. 


ea All metal covered with tough 16% thinner, yet in per- 


e 
PLUS: The Fidelity Custom has all other outstanding Fidelity features, for years the standard 


of excellence for professional photographers. Film seats itself in the dark. Double data tabs .. 
pioneered by Fidelity. Non-static...will not attract dust or lint. Opaque to infra-red and ultra- 
violet. For all standard press-type cameras. 


‘The2Greatest#Value insHolderss Today! 


GET THE FIDELITY CUSTOM FIDELITY MFG. CO. 
AT ALL LEADING DEALERS 5147 WEST JEFFERSON BLVD 


or write for FREE literature LOS ANGELES 16, CALIFORNIA 
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EXTRA PROFITS FOR 
PHOTOGRAPHERS 


Copies, Oils and Miniatures 


We can use any type original and can 
give you two week service 

If you are turning this type work down 
you are losing a nice business 


Write for price list and information 


SUCCESS PORTRAIT CO. 


1301 McCallie Ave. 
CHATTANOOGA 2, TENN. 











Sobistow 
PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 








a valued 
photograph 
deserves a 


BURNES 
FRAME 


POLISHED GOLD 
OR SILVER.. 
No. 639..34%4x4% 
Sx7..8x 0 
CHARLES D. BURNES COMPANY 


Frames of Distinction 


251 CAUSEWAY ST., BOSTON 14, MASS., WRITE for CATALOG 
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MAY: Commercial Photography 
Blue Ribbon Photograph: 
Chicago, Ill. 
Honorable Mention: 
Falls, N. Y. 
Honorable Mention: 
City, Calif. 
JUNE: Portraits of Children 
Blue Ribbon Photograph: Bernard Fearnley, Middles- 
brough, England. 
Honorable Mention: 
Calif. 
Honorable Mention 
Mm, 2, 
Honorable 


Richard M. Stevens, 


George Philip Sauter, Glens 


Lionel T. Berryhill, Redwood 


DeBrouwer Studio, Modesto, 


Michael L. Capuano, Newton, 


Mention: . Heller, Billy-Montigny, 
France. 
JULY: Portraits of Adults 
Blue Ribbon Photograph: A. 
Elmhurst, N. Y. 
Honorable Mention: Tony De Vito, Fort Lee, N. J. 
Honorable Mention: Philadelphia, 


Pa. 


Stereo in the Studio 


By Russell C.“Hanson 


Nurettin Erturk, 


Thomas Melvin, 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
available markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











SOMETHING NEW has been added to the ever-growing 
stereo field. A few days ago | saw the remarkable 
Stereo Mailer Vue, manufactured by Nestor Productions, 
Inc., Hollywood, Calif. This comparatively inexpensive 
cardboard folding viewer should open wider horizons 
to stereo professionals. Its main feature is, of course, 
the ease with which companies can show products or 
services to masses of people through the mails, quickly 
and dramatically, and thus make sales. 

Photographers interested in going after large 
stereo assignments where price is a factor, should look 
into the potential business possibilities inherent in this 
stereo mailer idea. For example: the tourist trade, with 
stereo offered as a supplement to the usual color 
postcard mailers sold in resort areas and large cities. 
Here the photographer could handle the entire deal, 
including taking the stereos and providing the mailer 
viewers for local distributors. For another field: stereo 
wedding mailers as an wedding 
to be special guests after the 
ceremony. Then the entertainment world, hotels, resorts, 
night clubs, etc., all of 


package deals 


inexpensive way for 
stereos sent out to 
them potential buyers of 
to promote additional Also 
trade shows, with stereo an effective gimmick to stir 
up interest in a company’s product and displays. 

Nestor’s prepared list of Mailer Vue applications 
includes suggestion for sports, 


business. 


also 


education, stock- 








The lens that brings New Life to pictures 


Most professional photographers are artists. Like a Rembrandt 
they start with an idea, ..a picture they want to capture. The painter 
uses color pigments, paint brush and canvas. The camera 
artist works with lights, film and his finest lens. To achieve 
masterpiece results, there is no finer lens than a Raptar 

the lens that will satisfy the most critical artist 


Wollensak Optical Co., Rochester, N.Y 
WOLLENSAK 


THE BETTER CAMERA HAS A WOLLENSAK 
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ONLY $12.95 


Per ] ,000 


(IN 5,000 LOTS) 
Your name a 


Buy APEC... 


AMERICAN PRINTING 


& 


ENVELOPE COMPANY 


130 WEST 17th ST., NEW YORK 11 


Photo by J 


R. CAVALLO 


STROBOFLASH II 
WILL CARRY YOU THRU 


The ultimate in portability and efficiency 
it has the ability to take pictures in rapid 
succession. Extra powerful batteries to 
insure against failure at critical times. 
More photographers use STROBOFLASH II 
for weddings than any other flash unit. 


STROBO RESEARCH 


Milwaukee 16 Wisconsin 
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holders, community public relations work, company 
employee relations in large enterprises, to name only 
a few. Stereo photographers can develop an even 
wider list of users, based on their knowledge of what 
present customers need. However, to a wedding 
photographer, it means enlarged business possibilities. 
Not many wedding clients can afford to send out the 
more expensive types of viewers to distant friends and 
relatives. This could be an automatic addition to any 
bridal assignment order, and will mean more stereo 
slides sold per wedding. 

Enlarging on the tourist trade suggestion, | can 
imagine a tremendous acceptance for Mailer Vues in 
summer resort areas. Professionals who go after that 
type of photo work should find a ready made market 
in children’s camps, dude ranches, resort hotels, and 
even race tracks. They’re all interested in stimulating 
interest among new and former customers. Looking at 
the viewer lying on my desk, I’m sure enterprising 
professionals are going to promote some real money 
making ideas with it. 

See ae 
Writing a column such as this every month, suggesting 
sources Of possible stereo business to professionals, 
and even daring to mention prices, is certainly leading 
with one’s chin. 

Regarding prices, | gave up long ago trying to 
satisfy professionals on that score, because charges 
must of necessity vary with local competitive situations. 
And so far, no critical reader has mailed me a copy 
of his current price list so that | might be more 
accurate in suggesting figures in this column. Please 
believe me, a brief description of the type of stereo 
work you are doing and your general price list will be 
most welcome. Simply address same to The Professional 
Photographer and | will endeavor to present your 
helpful information to other readers. In the meantime, 
| can only “call ‘em as | see ‘em,” from a rather 
localized point of view, | admit, but at that a cross 
section of those professionals who have been willing 
to share stereo experiences with me. 

In a recent column, | wrote about the lack of 
stereo professional photography being done in a large 
suburban city near Chicago. The longer | thought 
about it, the more curious | became and finally decided 
to look into the situation. My investigation took shape 
as a test case. | decided to follow one of my 
suggestions | had presented in an earlier stereo 
column, just to see if the idea would work for me ina 
strange community; to get orders for home installation 
stereos. 

On my next free afternoon | drove over to this 
city. My first stop was at the bus depot where | 
corralled a city classified directory. | thumbed through 
the various home installation pages, such as kitchen 
cabinet distributors, roofing and siding, metal and 
fiberglass awning distributors, etc., and made separate 
lists of each group. 

For some reason, | chose the awning group to 
start with and left the depot to begin calling on 
prospects. The first two stops produced _ nothing, 
mostly due to the nature of their operations; but at 
the third place | hit pay dirt. Any professional living 








HIGHLIGHTS AND SIDELIGHTS ON 


PHOTOLIGHTS 


BY lOQeck Markenson. SYLVANIA PHOTOLAMP ENGINEER 


SYLVANIA’S SURE-FIRE DEPENDABILITY 


STARTS WITH A QUICK-FLASH FILAMENT! 


For years Sylvania flashbulbs have had a reputation for 
dependability. And no wonder! "Way back in November of 
1936, Sylvania’s flashbulb predecessor, Wabash Corpor- 
ation introduced quick-flash filaments in its famous Super- 
flash bulbs. When Sylvania took over Wabash in 1946, we 
continued to supply quick-flash filaments in the existing 
bulb types — and we have included them in the new types 
we have developed since that time. 

Today, as a result of Sylvania’s constant lighting and 
metallurgical research, we are able to supply a much im- 
proved quick-flash filament in all our bulbs from M-2 
through Type 2. 


WHY QUICK-FLASH FILAMENTS ARE IMPORTANT 


When flashbulbs are wired in series, it is essential to per- 
fect synchronization that all bulbs reach peak flash at 
the same instant. This is possible only when all filaments 
in the series break at the same time. If — in a given 
series — some bulbs have quick-flash filaments and others 
have not, the heavy-filament lamps will usually fail to 
fire, or, if they do fire, will be off time and will undo the 
work of the finest shutters and synchronizers. 


Multiple flash shots like this, requiring over 800 flashbulbs, would 
be virtually impossible to make without uniform Quick-Flash filaments. 


Sylvania Electric 
Products Inc., 
1740 Broadway, 
New York 19, N. Y. 


SY 


In Canada: Sylvania Electric (Canada) Ltd., 


Tungsten bars must be heated to 1800° F., hammered into rods, 
and drawn through a series of dies to produce the final filament 


WHY SYLVANIA FILAMENTS ARE DEPENDABLE 


With Sylvania bulbs, you don’t have to guess which bulbs 
are quick-flash and which are not. They all are, except 
the jumbo-sized Type 3’s. Thus you can be sure of your 
series, whether you are shooting midgets or standard- 
base types. 

But that’s not all. Because Sylvania controls, in its 
own plants, every step in processing the tungsten — from 
raw ore right through to drawing out the filament to less 
than 1/3 the diameter of a human hair — Sylvania can 
offer a quick-flash filament of exceptional uniformity 
Sylvania also exercises elaborate controls over the process- 
ing of the zirconium primers, which the filament ignites 
to touch off the wire fill. 

So — for single-bulb shots or multiple flash — you're 
surer, with Sylvania Blue Dot Bulbs . . . the brand that’s 
used by more photographers than all others combined! 


Lighting - Radio 
Electronics 
Television 


University Tower Bidg., St. Catherine St., Montreal, P.Q 
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new low-priced enlarger attachment converts 
any lens into a variable soft-focus lens! 
PICTROL reduces grain. 


e 
@ PICTROL improves tonal quality. 

@ PICTROL is calibrated for accuracy 
e 









Simple to attach—Easy to use roe 


crearttercMCCD lyon 38 tlt 
Seruice te the Profession 


High grade enlargements for Portrait and Commercial 
Studios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 





Write for Price List. 


BLUM'S PHOTO ARTS 


1021 N. Wells St. Chicago 10, III. 














pe ) LIGHT- 
ING 
RETOUCH- 
ING 
COLOR- 
ING 


Intensive, personalized, one-week courses, 

planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 









MAKE A 


muntess QUANTITY 
ror! PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit 
Service and quality guaranteed. Typical prices: 






Write for samples and 

5x7 8x10 complete price list so 
250..6%2.¢ea. 9¢ ea. you're ready to quote 
500... 6¢ ea. 8, ¢ ea. on the first sample 


lob that comes alona 


POST CARDS 
1M $24—5M $22 M KIER PHOTO 
SERVICE 


Dept. PR_, 1265 West 2nd Street 
Cleveland 13, Ohio 
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in that community would surely have called there first. 
The establishment employed a large outside sales 
force that must be well known by the local people. 


To sum up the interview, the manager was elated 
to find a professional who would provide him with 
one-the-spot awning installations. The first order was 
to be a sampling of what | could do for him. Addresses 
of six houses were given to me, dwellings exposed to 
favorable sunlight, as | suggested. Weather and light 
conditions being adequate, | made the stereo shots 
that afternoon, and promptly mailed the exposed stereo 


color film to Kodak for processing. | should add that 
the manager had told me several preliminary steps 
would be required before | could expect the main 


order. His explanation sounded logical enough to me 
so | decide to gamble on the deal and charged only 
$3.50 per house, although | took several angle shots at 
each location. 


When the cardboard mounted slides were returned 
| waited until my next free day and contacted the 
manager again. He was satisfied with the pictures and 
began outlining the proposition in full. The ultimate 
order was to involve 1,000 to 1,500 stereos, or about 
200 pictures each of five or more house exteriors. | 
agreed to a price of $1.00 per slide, cardboard 
mounted. However, before the exact number could be 
determined, | had to take an additional 15 shots of 
the first six houses, at $1.00 per slide; then, the 15 
district sales managers were to canvass their respective 
territories, showing these sample slides to field 
salesmen, and turn in the orders for 3-D kits. Now, 
when this quantity has been determined, | will get the 
go ahead signal and start shooting. | estimate the 
deal should require about two days to complete, 
depending on the sun. 


Returning to the order for 15 slides of six house 
exteriors at $1.00 each, or 90 slides for $90.00, I'd 
like to point out a few facts. The actual shooting and 
driving time, once | reached this community, was one 
hour and 55 minutes. (Because of the experimental 
nature of this work, and because it was done initially 
to provide possible material for this column, | have 
omitted driving time and expense to and from this 
city.) Five rolls of stereo color film were used, 
amounting to less than $25.00. This left a gross 
balance of $65.00. Each reader can make his own 
expense deductions from this figure and determine 
what if any profit was realized for about two hours 
shooting. (Remember there is no darkroom or mounting 
work in this type of photography, and I’m sure any 
really successful commercial studio operator has a 
receptionist or other assistants back at the studio 
handling inquiries or assignments so that the entire 
studio overhead for the day isn’t charged against this 
one short stereo assignment.) 

| wish to stress, however, that | had set the 
1,000-plus slide order as my goal. When common 
sense dictates, I’m willing to give a little in order to 
receive more abundantly. 

A reader recently took me to task because | failed 
to show deductions for studio overhead, etc., when 
presenting “profit’’ figures in a previously published 
stereo suggestion. | have always assumed that readers 

















Ey Cp aliimee ya 


TH t UNIQUE “READY” LIGHT 


FINEST PORTABLE si on RARER 


ELECTRONIC 
FLASH UNIT 


Weighs only 8 pounds @ Works on AC or its own 

Built-in charger works attery 

in home, office @ Re-cycies in 6 seconds on AC 

Its powerful intensity °F 9 seconds on its battery 

never weakens © Suggestediist price $159.95 BATTERY 

3,000 BCPS (Beam Candie Power Seconds) in 1/2500th “WINDOW” 

of a second) TELLS EXACT 
fete], lelaste), | 


MEGALUME is produced by a company with more OF CHARGE 


than 40 years’ experience iin the manufacture of AT ALL TIMES 
the highest-quality electronic and communications 
equipment for the Armed Services. Absolutely no 
compromise has been made for the sake of “price” 
in a competitive market—o fact which is instantly 

evident when you inspect the unit itself. From 

capacitor to case, MEGALUME is the highest- IF YOUR DEALER 
quality photofiash unit made. CAN'T SUPPLY YOU 


WRITE FOR FREE 
DESCRIPTIVE FOLDER 


(Gf a'tke "In SETUIMOENES 0% 25200 Atom 10, 


Silver Spring, Maryland 


dry mounting tissue 


A new dry mounting tissue developed especially for use in dry 
mounting presses. 


The fastest tissue on the market — takes only five seconds in 
a dry mounting press. 


The strongest of all dry mounting tissues. Prints stay mounted 
under all conditions. 


Available in popular cut sheet or roll sizes. 












oem Write for free sample package 
of 8” x 10” sheets 


SHELTON ®* CONNECTICUT 


World’s largest manufacturer of dry mounting materials 
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LENSES 


For Those Who | 
Want the Best .... | 





| 
Professionals and dealers rec- | 
ognize Burke and James as 
the largest and most complete | 
source of standard and unusual | 
lenses in the world today. 


This outstanding selection in- 
cludes the world’s foremost | 


makes, both foreign and do- 


mestic. 


@ CARL MEYER 
@ WOLLENSAK 
@ DALLMEYER 

@ EASTMAN | 
@ COOKE 
@ MIRRO-OPTICS 


Many Others 





A lens for every need! Portrait Lenses from %” to 
mammoth 48” size . . . Wide Angle Lenses . 

Anastigmat Lenses for all general photographic 
uses . Process Lenses Special Lenses for 
Recording, Radiography, Oscillography and time 
lapse etc. . Big Bertha and Telephoto Lenses. 


Worthwhile Savings . . . buy with fullest confidence, 
each lens carries the Burke and James famous 
GUARANTEE backed by a 15 day trial offer. 





COMPLETE LABORATORY AND TESTING 
FACILITIES; SPECIAL MOUNTINGS ETC. 











FREE LENS CATALOG: 


96 pages 
thousands of Lenses, 


crammed with 





The Cover Picture 


When it comes to photographing glass, in 
monochrome or color, we think few can equal 
the work Erich Hartmann of New York City has 
been producing for some time for Steuben Glass 
of New York City and its parent concern the 
Corning Glass Works of Corning, N. Y. As a 
matter of fact only last June we featured Mr. 
Hartmann inside that month’s issue and on the 
cover used one of his Steuben Glass color shots 
which we thought just about the finest we had 
ever seen. This month we are fortunate enough 


to have another, equally perfect in technique 
and every bit as striking although quite different 
in treatment. This, too, is an Ektachrome and 
it made up the greater part of page 
advertisement in The New Yorker. Harlan Logan, 
director of public relations of the Corning Glass 
Works and Steuben is also their adver- 
tising director. The art director in this case was 
Don Wier of Steuben Glass, and Abbott Kimball 
Co., Inc., of New York City is the advertising 


agency for both firms. 


a full 


Glass, 











Shutters, Camera Mounts, 
everything Photographic. 
Write for your Photo 
Equipment Encyclopedia 


TODAY! #154 K, Dept. P.P. 


AMES, INC. | 


319 So. Wabash Ave., Chicago 4, Ill., U.S.A. 
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would adjust these ideas of mine to fit their individual 
needs, prices and expenses included. 

The same reader also said, “Even if it were 
possible to take 50 photographs in an eight hour day, 
it would take much preliminary work, and trying to 
that speed, there would be retakes.” 
(This was in reference to a previous stereo column that 
outlined a hypothetical stereo assignment involving five 
shots of 10 different houses) | would like to mention 


that on the 90 picture deal referred to earlier, three 


move at some 


of the houses were photographed from my car window, 
and on the other three the camera was handheld. 
This shooting technique doesn’t always adapt 
itself to shooting for pay, but it is an indication of the 
ease with which one can take stereo pictures of home 
exterior 


lazy 


installations. 

As to making 50 stereo shots in an eight hour day, 
last summer | had to shoot 1,650 in one week, wiiich 
is nothing compared to the sequence shooting done by 
more experienced commercial photographers. The only 
preliminary desk work necessary after the assignment 
has been secured 


is to pinpoint house locations and 


make an orderly travel list. Naturally, if the area to 
be covered is extensive, it is assumed the professional 
When it 
simplified outside shooting, no 
professional worth his salt should have to make any 


retakes, 


will stipulate extra deal. 


comes to this 


charges in his 
stereo 


Correct 
daylight exposures are something the client has a right 
to expect of professionals. But don’t 
too far like | did once, shooting a 


barring equipment or film failure. 


push your luck 
string of stereos 
when | knew daylight conditions were not suitable. 

photographic 
remember to be good salesmen. Few successful salesmen 


Even in the business, we must 


ever got anywhere sitting back chipping at their 
































DEVOLITE-PEERLESS 











PICTORIAL PHOTOGRAPHIC PAPERS 





CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 


SWG cut sheets and rolls. 


POST CARD STOCK «. «i.. «sia. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 














lag 45 DEVOLITE CORP. —— 




















Chester Freden says, “Labor is the greatest 
single cost portion of a photo; to minimize this, you 
replace it with automatic equipment.” The large 
volume of Chester Freden Studios is handled by 
a lab chief and one assistant! 


The Pako Printmachine is the 





_ = 


The Pako Printmachine plays a major role in cutting 
labor costs. After prints are developed, the processing 
from acid short stop to final wé ishing in the Pako 
Printmachine is continuous and entirely automatic. No 
supervision or attention of any kind is neede od, leaving 
the operator free to do other things.” 

Experience has born out Mr. Freden’s theories of 
greater profits through mechanization. He also has a 
speedy Pakomatte Dryer, a Pakolux Washer, and a 
Pako Economy 48 Dryer which incidentally paid for 
itself in the first seven hours of operation. It’s easy to 
maintain fast delivery schedules and operate efficiently 
and profitably with Pako equipment 
Gentlemen: We are |] NAME_ 


interested in the 
Pako Printmachine ADDRESS 





Please send us com 
plete information 


~PAKO CORPORATION 1010 LYNDALE AVE. NO. MINNEAPOUS 11, MINN. 
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Don’t Follow the Sun.. . 





SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 


PRICE ONLY 
IMMEDIATE DELIVERY $69 50 
. 
GET ON OUR MAILING LIST Pod. 
en tc pur Pink heet 5 onthiy bulletin 
00 new and used bargains. Write Dept. P 


ve d 3 


3266 W. PICO BLVD., 


LOS ANGELES 19, CALIFORNIA 














BRUNEAU ... 


the finest tripod buy 
STURDY... 
tubular construction 
cross-braced to elim- 
inate vibration. 
QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 
LIGHT... 
weighs less than 9 Ibs. 
DURABLE ... 
will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 
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competitors. The biggest asset a professional stereo 
business can have is the ability to present a workable, 
effective 3-D program to commercial prospects. | hope 
some of the ideas outlined in this column from time to 


time have been of some help to readers. 


Book Reviews 








We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











HB ENLARGING WITH KODAK MATERIALS AND EQUIPMENT. 
5%x8'/2, 56 pages, profusely illustrated. 
Order from your Eastman Kodak Store or 
Rochester 4, N. Y. 

Enlarging is enlarging, no matter what equipment and materials 
you use, so that this detailed manual on the subject cannot 
help but aid anyone who feels that his enlargements are not all 
they should be. With many books to our own credit we can 
freely say that when Kodak comes out with a book or booklet 
it is virtually impossible to improve on it and 


Paper, 50c postpaid. 
Eastman Kodak Co., 


infernally hard 


to equal it. This is no exception and, if only for occasional 
reference, it should be in any studio library 
HB A GUIDE TO THE IKOFLEX, by Dr. Kenneth S. Tydings 


47/ax7%/, 128 pages, numerous illustrations and two color charts 
Paper, $1.95 postpaid. Publisher: Greenberg 

It seems that few months go by without another addition to 
this publisher's Modern Camera Guide Series and all of them, 
with very few exceptions, by Dr. Tydings While this one 
refers exclusively to the Ikoflex, much of it also applies to the 
use of any twin lens reflex camera. 
also, that there is considerably 
handbooks in this series. 
owner. 


It is interesting to note, 
sameness to the later 
Very helpful for any Ikoflex buyer or 


less 


HB LEICA GUIDE, by W. D. Emanuel 454x6%e, 
text illustrations and 16 full page plates. 
postpaid. American Agents: Transatlantic Arts 


112 pages, 
Paper, $1.75 


This British book, by one of that country’s most prolific and 
voluminous photographic writers, now appears in its eighth 
revised American edition. There are other, and bigger, books 


on the Leica but few offer more information in as small space. 
MB HOW TO TAKE BETTER PHOTOGRAPHS, by Betty M. 
Kanameishi and others. 6%x9'/2, 160 pages, profusely illustrat- 
ed. Cloth, $2.50 postpaid. Publisher: Popular Mechanics. 

Here is a general manual for the beginner with the camera, 
well illustrated and attractively presented, being printed in 
throughout, and with chapters on their respective 
specialties by five noted photographers. We cannot agree with 
what the publishers write us: ‘‘The need for a good all-around 


gravure 


handbook on basic photography has long been felt in the 
photographic world.‘‘ That is stretching even a customary 
‘““publisher’s blurb’’ a little too far because actually the 
field (and of course this is solely our opinion) is literally 
saturated with such books and at least several of them are 
excellent in every sense of the word. While this is a good 


book it will not supplant others already available nor is it, nor 
will it be, the last word on the subject. We have no hesitation 
in saying that it will find a ready market among amateurs 


BB OFRITZ HENLE’S FIGURE STUDIES, with introduction by 
Jacquelyn Judge. 8'%exl0's, 72 pages, 47 full page plates. 
Half cloth, $3.95 postpaid. Publisher: Studio-Crowell 


There is a refreshing difference between these 47 nude studies 
by Mr. Henle and the brash, sexy, naked female figures which 


have comprised the greater part of most such collections of 


photographs published in recent years Photography of the 
nude can be sensitive, artistic and pictorial or it can be so 
close to the lewd and obscene as to make one wonder how it 


























| “Best Camera 
FOR A BETTER WAY OF 
TAKING 

PORTRAITS 






mearne iowic 


AUTOMATIC PORTRAIT CAMERA 


Roll Film Magazine 


also 35mm 
Roll Film Magazine 


Unique... 
70mm perforated or unperforated roll film pro- 


. Sturdily constructed ...100 feet of 
vide 325 pictures, 244” x 334”. Contains built-in 
motor drive and film metering equipment as in- 
tegral parts. Any length of film may be cut and 
removed from the magazine for processing at 
any time. 

Save those valuable hours formerly spent in 
the darkroom loading and unloading cut film 
holders, as well as processing each individual 
sheet of film. With the Beattie Portronic mag- 
azine, all cut film holders and hangers are elim- 
inated. 325 negatives developed and hung up 
for drying in less than an hour! This means 
that those hours of drudgery in the darkroom 
can now be put into profitable hours behind 
the camera. Just one of the many features of 
the Beattie Portronic. 

Write us today, and we will rush full infor- 
mation and the name of your nearest dealer. 


pi: ofographic 
ucts Inc. 


1000 North Olive St. Anaheim 3, California 


rn —- 














NOW! BUY BFi 10, 20, 30 
ON THIS BARGAIN 
INTRODUCTORY OFFER 


Buy one bottle of BFi No. 10 Spot Test... 
get trial bottles of BFi No. 20 and 30 free 
of extra cost! 


Yes, now's the time to try BFi No. 10, the 
revolutionary new Spot Test for residual 
hypo in print and film! BFi No. 10 tells 
you in two minutes how well you're wash- 
ing... how you can tone without print 
loss...when your BFi No.30 is ex- 
hausted... when your print and film is 
hypo free. Best of all, when you buy a 
regular bottle of BFi No. 10 (enough for 
more than 200 tests)—-you get free of 
extra cost, two-ounce bottles of BFi 
No. 20 print flattening solution and BFi 
No. 30 hypo neutralizer—enough of both 
to treat a total of more than 100 8” x10” 
prints. Get your BFi No. 10 Introductory 
Package now, while this offer lasts. Try 
all three great BFi photographic prod- 
ucts for the price of one alone! 


See your Dealer... 

but if he can't supply you, send us 
your order and we'll see that you 
get it. 


BROWN - FORMAN 


es ee ee 
LOUISVILLE 1, KENTUCKY 


GENTLEMEN: 


I've tried to buy BFi No. 10 from my dealer but am unable 


to obtain it. Please see that I get your BFi No. 10 Intro 
ductory Package, complete with trial bottles of BFi No. 20 
and 30 at no extra cost. I am enclosing $1.75 to cover pay 
ment in full 

NAME____ 

ADDRESS = 

CUT... —— 4 = STATE 

DEALER 


(name of regular photo supply dealer 
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SEEING /S BELIEVING! 


for only 10c a 


You can filter 25,000 
to 50,000 galions of 
water CRYSTAL CLEAR 
Get 100% clear 
negatives and brilliant 
prints without swabbing 
with an inexpensive 
CRYSTAL WATER FILTER 
If you only save $1.00 
a day on labor, costly 
waste prints, equipment 
and delays — with a 
Crystal Water Filter — 
you'll quickly pay for if 
many times over. Photo- 
graphers and Litho- 


graphers say — ‘“‘It's 
the best _ investment 
we've made — paid for 


itself in less than a year 
— saved us many dol 


lars.‘ (Testimonial let- 
ters on request.) . 
Remember, the Crystal Waterline Filter No. 20. 


Water Filter is sold Simple to operate. Only 


only direct from factory 10”x11” fi . 
oor spa ° 
to you, and on a 30-day Pace required 


FREE TRIAL Transpor- - ‘ 
Killed cevinns vale: out Write today for price and 


anywhere in the U.S.A. all details! 
You can‘t miss! 


Crystal Fluid Filter Company 
2231P N. 17th St., Milwaukee 5, Wis. 


Manufacturers of Commercial, Domestic, 
Industrial Filters since 1910 














Color Post Cards 


Liberal Profit for You! 


When you sell a color transparency 
shot to a Hotel, Motel, Resort, 
Restaurant or Manufacturer, sell 
a supply of color postcards along 
with it. We'll print the color cards 
for you or your customer. 


e Color proof before printing 
e Superb quality 
e Good delivery 


Send for Price List and Samples. 


JAMES J. GILLICK & CO. 
2061 Center Street 
Berkeley, California 
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can be acceptable to the post office and other authorities. 
Aside from the plates and the introduction, Mr. Henle adds an 
interesting chapter on his methods plus complete technical data 
for each illustration. The publishers also have done full justice 
to both text and photographs. 


ta PHOTOGRAPHY: THEORY AND PRACTICE, by L. P. Clerc 
(edited by A. Kraszna-Krausz. 7'/2x10, 606 pages, text illustra- 
tions and diagrams. Cloth, $15.00 postpaid. Publisher: Pitman. 
This is the third English edition of La Technique Photographique, 
which originally appeared in 1926 and has since become one 
of the internationally accepted general reference works on 
photography. To produce this latest volume 17 scientists and 
other writers combined to rewrite, revise and bring completely 
up to date the earlier English translation. Few individuals in 
any country have ever attempted as thorough and complete 
coverage of photography in one volume as did Mr. Clerc. This 
is not a book for quick reading and much of it is necessarily 
technical. 


BB FLASH TECHNIQUE. 5%x8'2, 64 pages, numerous illustra 
tions. Paper, 50c postpaid. Order from your Eastman Kodak 
Store or Eastman Kodak Co., Rochester 4, N. Y. 

Here, in concise form, is a complete manual on flash photo- 


graphy: single flash, multiple flash, flash with daylight and. 
sunlight (indoors and outdoors), flash with color film, open: 


flash and speedlight. Easy to read and understand, yet with 
hardly a wasted word. A ‘‘must’’ for the studio library 


‘Tis Here, Maybe! 








The “gossip column’’ of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it’s publicity for yourself! 














@ One after another, 150 Denver, Colo., policemen sat 
before their identification bureau's camera for the 
annual chore of having their pictures taken to keep 
the file up to date. Each had to be pulled off his 
regular beat or job for the purpose and it took about 
a week. Not until all was done did someone think to 
check up on the camera. It hadn’t been working all 
week. Denver's rarefied climate had nothing on the 
comments of the police force. 


M@ South Africa has started what is said to be the 
biggest operation in mass photography ever undertaken 
by any one nation. As required by law for the purpose 
of classifying the population in rigid racial groups, 
about 5,500,000 persons must be photographed. The 
job will be done by teams of local photographers and 
the sitters will pay between one shilling sixpence and 
four shillings per person for the two prints each will 
require 


@ isaac Sievers, one of the older established commercial 
photographers of St. Louis, Mo., died suddenly on 
March 22 on one of the city’s busy streets while getting 
out of his car just after parking it. He was 67. 


HM Popular J. Winton Lemen, manager of the photo 
press division of Kodak’s sales department, was honored 
with a citation during this year’s annual short course 
in press photography at Kent State University, Ohio. 




















STEP UP THE QUALITY 
OF YOUR NEGATIVES... 


USE 
GOERZ¢::) ARTAR 


COLOR-SHARP LENS 


This new GOERZ ARTAR is made 

with better glass and closer tolerances. 

Its range of 16 different focal lengths from 

4” to 70” makes your camera more versatile. 

Check the age of your old lens and see if it shouldn't 

be replaced with this gem of the Photographic Industry. 


C.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 
317 EAST 34th STREET, NEW YORK 16, N. Y. 







A NEW versatite 
oR, 

FLEXIBLE WARM TONE 

PROJECTION PAPER 


with SPEED, ror tHE stuDIo 
| ABELL IR As 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 





Address your 

sample request 

to our New York Office 
stating surface desired. 
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AT LAST! 













. » » for a quicker, sharper retouch- 
ing point, than you can get by 
hand ... use the 


Adams 


LEAD 
SHARPENER 


The Adams Lead Sharpener, 
perfected after 4 years of 
experimentation, quickly puts 
a sharper point on retouch- 
ing leads than you can get 
by hand, and without the 
usual mess you associate 
with a sanding board. All 
standard lead holders fit 
the sharpener. A few quick turns and 
you are ready to retouch with a perfect, 
sharp, long-tapered point. Does not 
break leads. 

Simple to operate; no complicated 
mechanism to get out of order. 
$12 50 postage prepaid if cash 

° with order. Satisfaction 
guaranteed or your money back. Write 
for further particulars. 


Adams Retouching Machine Co. 


737 Lincoln Street, Denver 3, Colorado 








Adams Magic-Cropper, 4x5 or 5x7 propor- 
tions, each $4.95 postpaid cash with order. 


















NEW MAMMOTH CATALOGUE 


(304 Pages) 


NEW GOODS - NEW PRICES 


We regret that due to the high costs, approximately $1.25 for 
printing and mailing, we can not distribute this catalogue as 


freely as we would wish. 


Send us 50 cents (stamps, money order or check) and a copy 


will be mailed to you promptly. 


If you send us an order amounting to $5.00 or more, 
catalogue will be sent you free. 


Send for Free Copy of our Monthly Magazine SNAP SHOTS 


Mail Orders Promptly Filled 


GEO. INC. 





57 East 9th Street New York 3, N 








IT COSTS NO MORE for our famous 
quality color prints by mail. Try us 
for prints with all the detail . . 

all the glowing color your shots 
have captured. Send film today for 


that personal attention which is our 
stock in trade 


Rolph (gMthinam— 
Uthinson 


LABORATORY 


7273 Sante Monica Bevlevard, Dept. 1 
Hollywood 46, California 
+ 


PROCESSING 
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Many universities hold such courses today but Kent was 
where if all started. The award was for his work “in 
the advancement of education for press photography.” 


About 54,000 Eastman Kodak employees in the 
United States shared the Company’s largest annual 
wage dividend on March 5. The total sum was almost 


$25,000,000. 


Hi Two firm names long well known to professionals 
are James H. Smith & Sons Corp., Griffith, Ind., and 
Mallinckrodt Chemical Works, St. Louis, Mo. That makes 
more interesting the announcement that Marion Smith, 
president of the Griffith firm since her father Herbert 
Smith died some years ago, and Charles Cosby of 
Mallinckrodt are engaged to be married this spring 


Miss Marian Smith 
of the James H. 
Smith & Sons Cor- 
poration 






Charles Cosby of the 
Mallinckrodt Chem- 
ical Works 


Miss Smith has resigned the presidency, though 
continuing to serve as administrative assistant until her 
marriage, and has been succeeded by Ronald H. Smith 
Both being grandchildren of James H. Smith, founder 
of the company in 1874, this oldest American manu- 
facturer of lighting equipment still remains in the same 
family. 


WH Ansco of Binghamton, N. Y., has a new sales 
supervisor at its Dallas, Texas, district office in the 
person of Joseph A. Lillis, formerly attached to the 
Atlanta, Ga., office. A competent professional photo- 
grapher of long experience, he has been with Ansco 
since 1950. 


























Your Transparencies 
Can Be Profitable 


when used for 


a. 


NATURAL COLOR 


POST CARDS 


®@ Uniformly Highest Quality 

@ Lower Prices 

® Quicker Deliveries 

@ Higher Commissions 

@ Genuine 12 Pt. Kromekote Used 


@ Rounded Corners If Desired 
(10c per M) 


® Your Studio Name On Cards 


12,500 Cards... $162.50 


Your Profit. == 














Or From Black & White Prints 
SILVERCRAFT POST CARDS 


(Black & White) 


2000 Cards $30.00 
Your Profit 8.00 
Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


le 


PRES §& 'N Ce 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 
Route 303A 
West Nyack, N. Y. 














A CHANGE IN 
BLUE RIBBON 
CONTEST RULES 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis- 
playing the original and the Blue Ribbon repro- 
duction in his show window or case. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures but to sell photographs, 
EVERY PHOTOGRAPH ENTERED in this contest 
must be from a negative from which one or 
more prints were actually sold to a customer. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men- 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale. 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

2. No one may submit more than three photo- 
graphs in any one Contest. 

3. Entries must not have been published or 
exhibited before. 

4. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 

5. Any subject is eligible: portraiture, commer 
cial, fashion, illustration or whatever. 

6. Entrant’s full name and address must appear 
on back of each photograph. 

7. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

8. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


FOURTEENTH CONTEST 
CLOSING DATE is June 15, 1954 


FROM ENTRIES RECEIVED between March 16, 
1954, and June 15, 1954, the judges will select 
Blue Ribbon Photographs for August, September 
and October. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
—WNOW! 
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. Phot-O- Chrome 


“Sparkling Color” “Matte Finish” 
: Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P.P. Cleveland 5, Ohio 


8x10 GLOSSY 





Quantity Print Specialists since 1936. 
8x10s, black & white or natural color 
post cards, mounted blow-ups — Free 
samples and price list on request. 


MULSON STUDIO 


P. 0. Box 1941*BRIDGEPORT, CONN. 









e DOES A BIG JOB Patented 3-jet 

action pre 
* AT LITTLE COST vents matting 
or AAR RAPA ‘ 





washes tho 
“oughly faster 
Center drain 
continuously 
removes hypo 
faster 


Nothing to 
wear out. No 


30” diam. Washes 125—8x10‘s maintainance 
handles 16x20’s. Made of non- BN @untntg 
corrosive, heavy-duty  royalite. parts 


Replace Inferior Equipment! 
Order a ‘*Richard’’ Now. Also, [RMU RCUEMMUELOLs 
18” Deluxe, $24.95. For folder lation. Low 
and price, see your wholesaler MMCUEMUD Tae ilw 
or write to Richard Mfg. Co., iim arrant 
5914 N. Noble, Van Nuys, Cal. aie J 


FILM HOLDERS 


Completely Overhauled 








One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—-$3.00; 12x20—$5.00. New Slides- 
4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 








2330 N. St. Mary’s St., San Antonio, Texas 
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| 
is Quiet, kindly Howard D. Beach, Hon.M.Photog., of 
Buffalo, N. Y., past president (1921-22) of the Photo- 
graphers’ Association of America and — except for 
George W. Harris — the oldest still living in the 
chronology of that organization’s past presidents, died 
on the night of March 23, at the age of 87. The 
Buffalo Evening News in a lengthy story about his 
career remarked that “with his passing, something of 
old cultural Buffalo vanished from the scene.” That 
statement would have been equally true had it referred 
to “old professional photography’’ because Howard 
Beach was another of those rapidly disappearing few 
to whom the production of a truly fine portrait was 
far more important than the tinkle of a cash register. 
Not only did Mr. Beach (though we knew him well we 
would never have dreamed of calling him ‘“Howard’’) 
make an international name for himself, and accumulate 
many awards and honors, as a photographer, but he 
was a portrait and miniature painter talented enough 
to warrant many one man shows of his work in other 
cities and, in addition, a recognized optical technician. 
In 1929 he evolved what was later produced and sold 
by the Wollensak Optical Company of Rochester, N. Y., 
as the Beach Multi-Focal lens, and followed this by 
embodying the same principles in eye-glass lenses still 
made and sold by the Beach Lens Corporation of 
Buffalo. Though not active in photographic affairs as 
he grew older, in his earlier years he gave much of 
his time to association work, especially that of the 
Professional Photographers’ Society of New York, of 
which he was a past president. We have no heart to 
write more. Another true gentleman and fine photo- 
grapher of the old school has gone to his eternal rest. 


MA wide variety of courses are offered this summer 
by the Doscher Country School of Photography, South 
Woodstock, Vt. Some are for only one week, some for 
two, others are longer up to those that run for 24 
weeks. For complete details drop a line to Mr. Doscher 
and ask for his interesting eight page folder. A highly 
personalized institution which is now in its ninth year, 
the Doscher School has much to offer. The school and 
its activities were, incidentally, most interestingly 
written up and illustrated in the Spring, 1954, issue of 
Vermont Life, official publication of the State of 
Vermont 


W@ John Harvey Phillips, 61 year old home portraitist 
of Kansas City, Mo., died on February 27 when his car 
skidded off the highway while he was returning from 
a sitting in Higginsville, Mo. Apparently he fell asleep 
at the wheel. For 32 years he had specialized in 
photographing children by appointment at their homes. 
He gained his initial experience in 1924 as a camera- 
man for the then famed Strauss-Peyton Studios. 


eg Hollywood has its Oscars, TV its Emmies, and so on 
Even the matchbook industry has similar awards in the 
form of bronze “Joshua” plaques, and we are glad to 


(Turn to page 55) 














Sold Only Through 
Leading Professional Photographers 











Hi-Fidelity Color Prints 
2 Commercial Color Prints 

Duplicate Transparencies 

Display Transparencies 


Write Us for Details 


CCA Hi-Fidelity Color Prints are the very best in 

single print quality. They provide most critical color reproduction 
requirements and supply high quality exhibition 

and display values so necessary for acceptance. Up to 40x60 


CCA Commercial Color Prints bring high quality to 
short quantity color reproductions. Lower prices possible because 


of exclusive manufacturing techniques perfected by C C A. 


CCA Duplicate Transparencies are fully masked, color corrected 
facsimile reproductions. They satisfy critically minded 


lithographers and engravers. Sizes up to and including 8 x 10. 
CCA Display Transparencies are high quality color reproductions 


used for display work where highest quality natural color 


is a must. May be made in sizes up to and including 40 x 60. 


photographic 


COLOR CORPORATION OF AMERICA 


JOE SNYDER — President 


laboratories 


P.O. Box 546 * 610 South Armenia Ave. * Tampa 9, Florida * Telephone 8-3816 





CHAMPION 
NEGATIVE 
IDENTIFIER 


A substitute back which imprints on each negative a 
number of three or four digits, as desired. Fits any 
standard studio or view camera, 5x7 or 8x10. The 
8x10 back is supplied with or without 5x7 adapter. 
With this substitute back on your camera each nagative 
is numbered at time of exposure eliminating all future 
worries about negative identification. 


Unconditionally guaranteed. May be returned for full 


refund if, after 10 days, you are not completely 
satisfied. 
$40 for 4-digit unit: 
$35 for 3-digit: 
Now Tax Free! 
Illustrated circular on request 
CHAMPION MANUFACTURING 
COMPANY 


327 Main St. 


Orange, N. J. 
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+. Synchro — Compur 
sii and Meyer Rangefinder 
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™. | 2 a $224.50 


Mail Orders Filled 


110 West 32nd St 
113 West 31st St 
New York 1, N.Y 
LOngacre 4 1600 


WORLD'S LARGEST CAMERA STORE 
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Blue Ribbon Photograph 


By 
Richard M. Stevens, Chicago, Ill. 











By 

Lionel T. 
Berryhill, 
Redwood City, 
Calif. 











Honorable 
Mentions 


By 

George Philip 
Sauter, 

Glens Falls, 
N. Y. 
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"Portraits Offer New Use for Wall Decoration" was the title of an illus- A 
trated feature released by the McClure NewSpaper Syndicate and published minu 
recently in many newSpapers. It proposed painting squares on a blank wall so 
and then centering a photograph in each such space, using rubber cement as . 
an adhesive. All pictures in its accompanying iliustration were obviously nian 
professional portraits. Recently I have seen other suggestions for the dec- the | 
orative use of photographs, and also more and more framed portraits have been . 
included in pictures of interiors of fine homes, the type often described in ps 
House and Garden, Vogue and similar national magazines. In many such homes feet | 
portrait photographs appear in veritable profusion, on mantelpieces, pi- able 
anos, tables, desks and on the walls. ngs 

conc 

For years decorators did their best to eliminate photographs and for a throu 
long time they certainly succeeded. Whether they have suffered a change of comp 
heart or not, publicity such as I mentioned plus the fact that even the very - 
wealthy are now proudly displaying portraits of their families and friends Fibe 
will surely have a salutary effect toward dragging portraits out of attics Teme 


contr 
one 

gree 
for | 
partn 


and bureau drawers. And the more accustomed people become to Seeing portrait 
photographs on display, the sooner they themselves will follow the trend 
with the natural result being a greater demand for up-to-date portraits. 


While far too few photographers advertise regularly certainly several 
thousand — perhaps more —- are constant users of newSpaper space. Unfortun- 
ately with very few exceptions their advertising does little more than ring 
a set of changes on a limited number of long accepted reasons why people 
Should be photographed. All are too familiar for me to discuss them here 
and for that matter I myself originated many of them in the seven successive 
books of advertisements for photographers which we published many years ago. 
But think what the effect could be if Suddenly the general theme of studio 
advertisements everywhere were altered to emphasize the fact that portrait 
photographs are as essential in making a home out of a houSe or apartment - 
to put it another way, in impressing a family's personality on its living 
quarters -— as the furniture, drapes, carpets and other accessories of every 
day life. So here are a few Suggestions for headlines usable in such adver- 
tisements, not too good perhaps, but at least calculated to Spur readers in 
working out ideas of their own. 


YOU DISPLAY YOUR PRIZED POSSESSIONS - WHY HIDE YOUR FAMILY PORTRAITS? 
IT ISN'T A HOME WITHOUT PHOTOGRAPHS 
"HONOR THY FATHER AND MOTHER" BY KEEPING THEIR PHOTOGRAPHS ON DISPLAY 
WHAT'S MORE CHEERFUL, A BARE WALL OR YOUR FAMILY PHOTOGRAPHS ? 
DO YOU LIVE IN A HOUSE - OR A HOME? 

DAD, MOM AND THE KIDS - THEIR PHOTOGRAPHS BELONG ON THE MANTEL 
WHAT'S MORE IMPORTANT - A KNICKNACK OR YOUR BABY'S PHOTOGRAPH? 
YOUR FAMILY PORTRAITS BELONG WHERE ALL CAN SEE THEM 
FAMILY PORTRAITS ARE THE BEST OF ALL "CONVERSATION PIECES" 
PORTRAITS PROVIDE THE ATMOSPHERE THAT MAKES A HOUSE A HOME 
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The CCA color 
laboratory is 
housed in this 
attractive 
building in 
Tampa, Fia., 
near one of 
the finest res- 
idential _— dis- 
tricts yet only 
minutes from 
the airport 
and a_ short 
distance from 
downtown. As 
the lower pic- 
ture shows 
forty two thou- 
sand square 
feet are avail- 
able for fater 
expansion. 
The plant, air 
conditioned 
throughout, is 
completely in- 
sulated with 
six inches of 
Fiberglass. 
Temperature 
control within 
one half de- 
gree is set up 
for each de- 
partment. 

















































YOU PUSH THE BUTTON — 
THEY DO THE REST 


By Charles Abel, a.r.P.s., Hon.M.Photog. 


28 





ML MUNEY TA UL 





Joseph H. Snyder, dynamic young 
president and general manager 


THE ABOVE ADAPTATION of the famous old time of the Color Corporation 
Eastman Kodak slogan applies with equal force today America. 
to the operations of the Color Corporation of America, 
a company built around an idea originated by its dynamic young president and 
general manager, Joseph Snyder. Though located in Tampa, Florida, the United 
States mails make its services almost as accessible as if it were located in your own 
community and the idea behind it, which warrants featuring it as | am doing in this 
issue, is that it does no business direct but operates solely through established 
professional photographers from coast to coast. Dealing through CCA the 
professional — and especially the commercial — photographer can make really big 
money from direct color photography without the necessity of investing thousands 
of dollars in plant facilities of his own. Or, in the case of the single color print or 
color display transparency, he can be out on another assignment or seeking new 
customers instead of spending laborious hours in the darkroom. 

High fidelity and commercial color prints, plus display transparencies, all of 
them made for and sold exclusively through established professional studios, are 


in operation. 


into print 


retouching 


for delivery. 





Here we see 
transfer department 


girls are transfer- 
ring dyed matrices 


After final expert 


spotting, the color 
prints will be ready 
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Above: Complete control of 
color is one of the secrets of 
CCA‘’s success. In this de- 
partment are a new Bausch 
& Lomb Colorimeter, a Welch 
Densichron and a Beckman 
Ph meter. These, combined 
with years of knowhow, con- 
trol the dyes in transparencies 
and the densities in color 
separation work. Below: The 
matrix processing department 
which features a control of 
water temperatures permitting 
the mixture of hot, cold and 
tap water in any desired 
variation, Temperatures are 
kept constant for a complete 
working day and do not vary 
— plus or minus — one 
fourth of a degree. Of course 
all water comes from the 
main line and is continuously 
filtered. 


CCA‘s particular 
babies, and though 
the name of the 
firm may be com- 
paratively new the 
name of Joe Snyder 
as one of the coun- 
try’s recognized 
color authorities is 
definitely not. Ac- 
tually CCA is an 
outgrowth of a much 
older concern and 
in establishing it 
Snyder is not only 
backed with excep- 
tional financing but 
has surrounded him- 
self with a thorough- 
ly qualified staff of 
long experience, 
working in a plant 
which is the equal 
of the most modern 
to be found. 


All of this 
means that even the 
professional located 
in a comparatively 
small community can 





offer to his customers color work equal in 
quality to that heretofore obtainable only in 
the big metropolitan centers and with the 
additional, and highly comforting, assurance 
that there will be no attempt by CCA to 
raid’ 


prices. Nowadays, with the constant decen- 


his accounts or later undercut his 


tralization of industry, prospects for color — 
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and often color in quantity — are springing 


up in the most unlikely localities. The local 
photographer, if he is on the job, can keep 
that business for himself and now is the time 
to do it. 
photography have already slipped through 


Too many advances in modern 


the fingers of established professionals into 
the hands of specialists, business which should 
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have been kept but is now gone forever. 
Direct color may well be the last of these 
opportunities. 


CCA‘s method of guaranteeing prompt 


service — and that of course is the keynote 
if the photographer is to avoid the expense 
and labor of doing the work himself (not to 


Above: Display transparency 
department manager John 
Hubbard is shown processing 
a 40x60 color film. This 
particular transparency was 
used by Horn & Hardart in 
Philadelphia to sell baked 
goods specialities. Below: One 
of CCA’s color transparency 
artists at work. Retouching is 
done with the same dyes and 
chemicals used in making 
CCA professional color prints 
and transparencies. This ser- 
vice is important to litho- 
graphers ond engravers as 
well as to professional photo- 
graphers because it assures 
perfect reproductions. 


mention the tech- 
nique and knowhow 
which must first of 
all be attained) — 
is simple enough. 
The studio which 
decides to tie up 
with this plan is 
supplied with order 
envelopes contain- 
ing simplified forms 
accompanied __ by 
special wrappings 
for mailing to Tam- 
pa. These specially 
colored order wrap- 
pings receive spe- 
cial attention on the 
air lines and _ be- 
cause of CCA‘s 
unique _ two-shift 
system, an order is 
in work in a matter 
of minutes after 
arrival. So_ highly 
has Mr. Snyder de- 
veloped this system 
that in nine out of 
ten cases the com- 
pleted job is back 
in the studio in five 
days! 

Says Snyder: ‘Simply speaking, we like 


to consider ourselves the ‘Pavelle’ of the 


professional high quality color print and 


transparency field. This has been 


accomplished through the application of 
scientific mass production techniques. of 


producing quality work on a rigid time table, 











CCA’s direct copy camera, shown at upper left, is one of 
the largest and most efficient anywhere. Commercial color 
prints and copies of paintings and art work can be 
reproduced af very reasonable prices as a result of this 
installation. Here is where Coca Co'a, Canada Dry and 
much automobile art work are reproduced, exactly like 
the originals. Aft right below Joe Snyder and one of his 


thus enabling prompt service at a minimum 
price. Our list prices are strictly maintained 
throughout the trade and we sell to the 
photographer at a discount, at the same 
time protecting his accounts. The profit 
margin allowed is, we think, a strong 
incentive to cause any photographer to 
mail his transparencies to us in Florida for 
color printing and duplicating.” 


Joe, who is as | have said a nationally 
known color man and a relative old timer 


in the field, is well grounded in the 
technical and production aspects of color. 
Professionally, he is a color scientist who 
gradually became front office 
through eighteen years of 
experience. He was for 
executive in charge of color film and 
Printon quality control for Ansco of 
Binghamton, New York. He was also 
American technical editor for Focal Press, 
Ltd., Britain's largest exclusively photo- 
graphic book publishing house and, 


calibre 
practical 
many years the 


during one of our conversations, | was 
surprised to learn that he was the man 
who rewrote for the British market my 
own book Professional Photography 
for Profit, published by Focal Press in 
England under the title The Business 
of Photography. While in London he 
lectured before the Royal Photographic 
Society and occasionally crossed the 
Channel to speak to distinguished 
photographic gatherings on the Con- 
tinent. More recently he was industrial 
sales manager for Pavelle Color of 
New York, and for the past five years 
has been active in the development 
of new technical processes of color 
printing. 

Such a man, 


obviously, would 


not be 


satisfied with anything less 


than the finest equipment and person- 
nel in his plant and as a consequence 
the CCA establishment in Tampa is 
capable of producing half a million 


staff look over their special Saltzman enlarger. Built to 
rigid specifications and costing in excess of five thousand 
dollars, this utilizes the first electro-mechanical ten minute 
timing device ever built. The enlarger has a special 
separation easel, not shown, and works on 4,000 watts of 
current. It is typical of CCA’s policy of having only the 
“Mast word” in equipment throughout ifs plant 





dollars’ worth of color prints and trans- 
parencies a year, while his technical executive 
staff alone can boast of more than one 
hundred combined work years of color 
experience. These top flight facilities were 
completed and in operation before sales 
were even discussed. Snyder and his men 











Expert retouching of 
the red, blue and 
green color separa- 
tion negatives, as 
shown in the upper 
illustration, is an 
essential step and 
the training period 
alone for this type 
of work is over three 
years. CCA retouch- 
ers save many a 
photograph which 
would otherwise have 
to be made over. In 
the picture below is 
the spotting depart- 
ment through which 
every CCA _ product 
goes before it can be 
passed for delivery. 


were probably the first to make 20x24 color 


little as 


three dollars 


prints from 35mm transparencies and he is 
one of the pioneers in the 40x60 color print 
field. CCA was also the first to offer quantity 
color prints of the very highest quality for as 
each and certainly 
among the first to preduce 40x60 display 














color transparencies. Note, however, that 
they take no pictures themselves and thus 
do not compete with their customers. 
Snyder is firmly convinced that many 
more color prints and transparencies can be 


photographers in particular — than is the 
case today. Not only is the field virtually 
unlimited but under a sales plan like that of 
CCA the photographer is left free to concen- 
trate on getting good shots, selling additional 
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sold by professionals — and by commercial 


(Turn to page 58) 
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CCA‘s order office, 
shown above, is set 
up to get work into 
production within 
minutes of its arrival 
and to follow all 
production stages to 
its completion. All 
originals are auto- 
matically covered by 
insurance and ac- 
knowledgments of 
orders received go 
out immediately by 
airmail. The picture 
below shows the ex- 
treme care taken to 
protect each finished 
order before it is 
finally wrapped for 
transportation by 
rail or air to any 
point in the Eastern 
Hemisphere. 











A CRITICAL ANALYSIS 





DATA: 


FOR THIS portrait the subject was 6’ from the back- 
ground and 8’ from the camera. Only two lights were 
used. At left bank of five 15-watt 
fluorescent tubes, 5‘ high and 18” from the sitter. A 
spot, with a 200-watt lamp and a blue filter, was at 
from the sitter and 6’ high. 


front was a 


right rear, 3’ 


CRITICISM: 


IT IS A pleasant change to come across a horizontal 


instead of the customary head and shoulder portrait 
even though this photograph offers much to criticize. 
Portraits of girls and women should combine an effect 
of dignity and charm and therefore, in our opinion, 
should only be presented in a low key when the result 
is intended for a character study. 

Our first difficulty is that the proper balance of 
light and shade has been lost. Cover up the left half 
of the picture and you have a low key; cover up the 
have a 


right half and you high key. This very 


contrasty effect is caused chiefly by the burned out 
shoulder, from which the eye is led directly into the 
inky shadows of the hair. The fluorescent bank was 
both too low and too close for a pose of this type and 
has over illuminated the shoulder and that side of the 
face. This could have been helped considerably in 
printing had the shoulder been screened down because 
it occupies so large a proportion of the picture area. 
While the spotlight on the hair was not badly handled 
it should have been brought around more toward the 
camera and would then have helped to relieve the 
dark portions of the hair. 


The expression of the mouth is forced, not natural. 


This can be told by studying the eyes. Unless a smile 
is sufficient to reach into the eyes and give them that 
little 


static despite the position of the lips. 


remain 
When a head 
should be 
urged to raise the eyelids much higher to give spark 


necessary twinkle, the expression will 


is raised as high as in this case, the sitter 


and vigor to the pose. 

The composition is not good, the head being too 
large and too centered, causing the pose to lack action. 
We do feel nevertheless that our friend has made a 
good attempt at a glamour shot and we would not be 
too surprised to learn that the sitter was quite pleased. 

(The engraver, despite 


specific instructions to 


reproduce the original “as is,’ has most carefully 


Thus 
he has not only made quite an acceptable portrait out 


toned down the shoulder and far side of the face 


of the highly contrasty original but has also succeeded 


in making our critic’s entire second paragraph sound 
- the entire left half 
of the picture should be at least five tones lighter than 
Charles Abel.) 


rather silly. Take our word for it 


it appears here — 
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PROFESSIONAL MODELS? NO! ; 
By Andrew Harding 


RALPH STEINER is a veteran professional photographer who still retains the idealistic 
enthusiasm of an amateur. He has definite respect for his craft coupled with a 
definite point of view. He is dogmatic in only one respect: the possibilities of 
photography have hardly begun to be exhausted, in his opinion. 

Steiner is a product of the Clarence H. White School of Photography, the same 
brand of teaching that produced Anton Bruehl and other notable photographers who 
manage to execute creative ideas by means of a thorough grounding in photographic 
technique. Like Bruehl, Steiner is always on the lookout for better photographic 
equipment and, also like Bruehl, if he can’t buy what he wants, he makes it. 

Right now, having constructed a lightweight, portable speedlight outfit, he has 
just finished discarding every incandescent in his studio to make way for the 
speedlight and hereafter plans to use the latter exclusively as an artificial light source. 

36 Of course he will still use natural, or existing, light when that seems feasible or 
desirable. Because Steiner does much of his work away from the studio he demands 
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The portrait on 
page 35 is of Sano 
Osato, the ballet 
dancer, and her 
son Nikki. Victor 
Gruen, architect 
who specializes on 
shopping centers, 
appears on the 
opposite page. Aft 
right is one of 
America’s noted 
modernists in archi- 
tecture, William E. 
lescaze. 











RALPH 
STEINER 


portability of all his equipment, the lighting 


included. Logically, therefore, he has 
managed to trim his speedlight down from 
the hitherto prohibitively large and heavy 
power packs to a small unit which boasts 
two flashtubes on an aluminum tripod. The 
whole affair fits neatly into a small convas 
bag plus a container of shoe box size, weighs 
only a few pounds and provides as much 
illumination as a +22 lamp. 

As for cameras on_ his assignmenis, 
Steiner prefers a 3%4x4¥%, Graflex and an 
Automatic Rolleiflex. When he uses the 
Graflex it is usually fitted with a Graflex 





back that accommodates 2 4%x2%, roll film. 
His choice of the Graflex rather than the 
lighter and more compact Rolleiflex is 
dictated by the former's ability to accept 
various lenses. Because of his working 
methods it is important for him to have a 
camera which can shoot at a good distance 
from the subject and still produce an image 
of fair size. For some portraits he even uses 
a telephoto lens on the Graflex 

Portraits are not the whole of Steiner's 
photographic repertoire by all means, 
although they represent a major part of it. 
The roll film back on the Graflex enables him 








RALPH STEINER 


Above, in a most appropriate and natural pose, is NBC newscaster W. W. Chapman. 
On the opposite page, at upper right, is New York life insurance agent John Ames 
and below him is George Hicks, another newscaster, but with ABC. 

















to shoot freely without having to wait between 
exposures while turning a holder around or 
putting in a new one. With the roll back on 
the Graflex, or when using the Rolleiflex, 
the film advance takes seconds or less and 
he can shoot as often as he sees an 
expression that he likes. 

Of course even the roll back does not 
make the Graflex film advance as rapid as 
that of the Automatic Rolleiflex but the 
Graflex has an important advantage that, to 
him, outweighs this slight handicap. Steiner 
believes that a camera should not be close 
enough to a subject to become intrusive. 
With a long focus lens, using even small size 
film, he can shoot from a distance and still 
get a sufficiently large image. 

His selection of subjects, however, is 
more important to his success in the rather 
unusual type of portraiture in which he 
specializes, than his equipment. Ralph Steiner 
has been conducting a campaign to sell an 
editorial approach to advertising ever since 
he stopped making documentary motion 
pictures in California and came East to enter 
the field of advertising photography. He has 
found that his theory of using ordinary people 
instead of models in advertising photographs 
is acceptable to several of the large 
advertising agencies. In fact the art director 
of a major advertising agency recently issued 
an order banning the use of professional 
models in any photographs made for that 
agency, an indication that Steiner's idea is 
making definite headway. 

Knowing how Ralph Steiner feels about 
pictures posed with professional models, this 
art director called him in to criticize an 
advertising illustration of a man shaving. The 
picture was technically proficient, well lighted 
and composed, and the model was well 
typed. But he was a model and the picture 
showed it. When asked if he could do better, 
Steiner gave the picture a favorable criticism 
and said that while he might be able to 
improve it ten percent, he would not promise 
anything. 

He consented to try with one proviso, 
that he be given permission to select a man 
from the agency's own staff if he could find 
among them the type he wanted. After he 
had spent about two hours scrutinizing the 
agency's male personnel, he picked a man 
in the art department, and asked that he 
come to Steiner's house early the next 
morning. Steiner and his wife (who assists 
him in addition to taking pictures on her own 





RALPH STEINER 


as Mary Morris) kidded around with the 

agency man over several cups of post- 

breakfast coffee, served in the studio which, 

conveniently, is in the Steiner residence. 39 
The lights in the studio were bounced 
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40 This pensive gentleman is Charles O’Neill, the author. 








Another author, Jay Deiss. 


off the ceiling and walls and didn’t trouble 
the subject's eyes at all. The camera was so 
far away that he wasn’t conscious of it. All 
he did think of was the fun he was having. 
They laughed at how the subject looked with 
his face covered with lather. The way he 
handled his razor was a cause for still further 
amusement. There was a great deal of 
friendly sympathy between the two men 
during the three hours that the gags flew 
and the shutter clicked. The result: a picture 
with a hundred percent more human interest 
and — possibly — a step toward the order 
by the art director: ‘“‘No more professional 
models in any of my pictures!*’ 


Ralph Steiner is one of a small but 
growing group of photographers who would 
rather pick someone off the street than use 
a professional model who for years has 
produced the “‘proper’’ expression to fit 
every required advertising situation. ‘‘In the 
theatre,’ he says, ‘‘making a face instead of 
feeling something is called ‘mugging’, and 
it’s not a term of flattery.” 


Actors who can “‘act out’ a situation 


RALPH STEINER 


are his top choice. Next he prefers non-actors 
who can be lured into a real situation either 
with a stooge or with Steiner himself. Last 
on his list, though of course there are times 
they cannot be avoided, are the professional 
models who put on fake, 
“joy,” “I love children 
sions. 


a 


cliche ‘terror, 


and similar expres- 


“a 


“It's as simple as A-B-C,"’ says Steiner. 
‘Putting on a sugar sweet expression which 
is supposed to mean ‘Il am just crazy about 
children’ is the start of a fake loaking 
mother and child picture. Instead you get a 


mother, an actor or just anyone just so long 
as the person is human and really does like 


kids. You set up a situation, stir it up, and 
then when it gets going you have only to sit 
back, wait for the real, top moments and 
snap at one five-thousandth. This has it all 
over the customary pleading job of ‘Give me 
affection; affection; MORE.’ that a 
photographer has to undergo when working 
with professional models."’ 


more 


Once Steiner was sent to Bridgeport, 
Connecticut, to photograph a carpenter and 
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Whitfield Cook, novelist and motion picture playwright. 


realized almost at once that the subject just had visualized. After the carpenter had left 
wouldn’t do. He had a dejected personality the location where the interview took place, 


42 and was anything but the hearty type Steiner (Turn to page 59) 





THIS INTERIOR of New York City’s famed St. Patrick's 
Cathedral was given a total exposure of approximately 
30 minutes. Two 1,000-watt lamps in reflectors, kept 
moving all the time, were used for the foreground. 
Two assistants, each with a 750-watt 
concealed behind the first pillars and painted with 
light keeping the spots moving. from 
pews to ceiling. Throughout the exposure people were 
entering and leaving the pews. 


spot, were 


continuously, 





THE PHOTOGRAPH submitted this month is so out 
standing that your critic believes the reader can learn 
more from the largest possible reproduction, plus the 
maker’s own comments, than anything we could say 
This is a perfect example of how a straight commercial 
shot can be handled to produce the utmost in pictorial 
quality. 
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DON'T BE HASTY 








BY ERNEST W. FAIR 


(Editor's Note — The suggestions contained herein 
have been developed by Mr. Fair from interviews with 
many business and professional men as well as his 
They touch on 
the practical aspects of such a relationship seldom 
presented in magazine articles of this nature.) 

HAPPY MARRIAGES have much in common with suc- 
Both develop extended 
periods of time and are the result of understanding 
and consideration on the part of the individuals con- 
Some times not too much advanced planning 
into a marriage, what with the moonlight and 
Often too little planning 
into a business or professional partnership. 
There are which 
and applied not only before one enters into such a 


own experiences in three partnerships. 


cessful partnerships. over 


cerned. 
goes 
soft music and other factors. 
also goes 


many factors should be considered 


partnership but exercised forever afterwards. In para- 


graphs to follow are 30 such time tested and proven 


pointers. Their use can avoid “business divorce” and 


some times painful “business alimony” in its many 


forms. 
1) Consider Partner's Wife. 
have a lot to do with the success or failure of a firm. 


Your She’s going to 
She will be every bit as much your partner as will be 
her husband whether or not she puts in an appear- 
ance at the studio. It will always pay a studio owner 
to give as careful consideration and study to his po- 
tential that himself. 
The type of woman she turns out to be can well make 


partner's wife as of individual 
or break any partnership. 

2) Buy Partnership Insurance. One of the toughest 
problems to handle is bridging the gap caused by a 
partner's death. If partnership insurance, with an ac- 
companying agreement, is carried the policies take 
care of both partners’ interests and satisfy all claims 
of their heirs. A sudden death can leave a partner- 
ship in a most difficult position unless such provision 


is made in advance. 
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BEFORE YOU ACCEPT A PARTNER — CHECK THESE 





3) Don’t Sidestep A Lawyer. The small fee a law- 
yer will charge for drawing up the partnership agree- 
ment and giving sound advice will be repaid many 
times in the future. This will also make certain the 
partnership is formed on a sound legal basis insofar 


as the state laws are concerned. 


4) Know Your Responsibilities. Far too often studio 
owners enter into partnership with only the vaguest 
of ideas of their legal responsibilities in such a con- 
tract. The law varies from state to state. No generalized 
summary appearing book should 
be taken as sufficient. 


in a@ magazine or 


5) Avoid Personal Friendships. Time and again it 
has been proven that when a partnership agreement 
is made between persona! friends disasters will result. 
Business and social life do not often mix. In rare in- 
the the odds 


whelming against personal friends becoming good busi- 


stances reverse is true but are over- 
ness partners and retaining that status. 

6) Define Duties In Advance. A great many dis- 
agreements between partners arise because the duties 
of each in the firm were not clearly defined from the 
It is also unwise to have each partner “handle 
Fixed not only 


avoid future arguments but permit concentration of each 


start. 
any and everything.” responsibilities 
partner on a particular phase of the partnership. 

7) Provide For More Money. Sooner or later the 
partnership will come upon opportunities for advance- 
ment that require additional capital investment. Work- 
ing out in advance the method by which this will be 
handled will provide an automatic method of solving 
the problem. It will also avoid ill feeling should one 
partner be financially unable to equal the contribution 
of the other at a given time. 

8) Define The “Profits.” 
ment should include detailed specifications as to what 
each partner is to take from the firm in the way of 


Any partnership agree- 

































monetary 


compensation. It should also provide for 
reinvestment of a certain percentage of profits, for 
depreciation accounts and other factors, as well as the 


all important division of profits between partners. 

9) Make Sure Of His Ability. That's what pays 
off in business, not how much personality an_in- 
dividual may have or how many people he knows. The 
latter are important but they change with time — real 
ability seldom does. It's not exactly good procedure 
to select a partner solely on a basis of personal friend- 
ship, because he’s a “nice guy” or ‘everybody likes 
him.” 

10) Provide Orderly Dissolution Procedure. Every 
should detailed and 
specific procedure on how the partnership may be 
dissolved at any time in the future. The lack of it may 
result in 


partnership agreement contain 


law suits and business disaster for all in- 
volved. 

11) Keep Relatives Out. Experience is proving this 
to be a good point for inclusion in any partnership 
agreement. A partnership loaded with the relatives of 
one partner is seldom a smooth operation. It can be 
an understood agreement between partners but it’s a 
lot better and more binding when put on paper as 
part of the partnership agreement. 

12) Make Sure Prestige Is Equal. Too mary part- 
nerships flounder because one partner attempts to 
carry the other. This is not only a very unsound pro- 
cedure but it eventually builds up ill feeling and re- 
sentment on the part of the lesser partner. 

13) Check His Credit. No partnership credit in 
business or the community will be any better than that 
of each of the partners themselves. In a firm where 
one individual has a shaky business reputation it is 
certain to rub off on that business. 

14) Set Liability Limits. It is good personal pro- 
cedure to decide before entering into any partnership 
that it will not be permitted to assume fiabilities be- 
yond either partner's ability to pay off. If failure comes 
one partner may well take the midnight express for 
parts unknown and if the partnership liability has 
been over-extended the other will find himself in very 
serious personal difficulties. 

15) Cool Off First. 
existed without occasional disagreement or misunder- 
standing between the individuals involved. It's a good 


No partnership has ever 


idea, therefore, to adopt a personal slogan of cooling 
off before criticizing or admonishing an associate about 
anything. 

16) Pick An Arbitrator In Advance. Assuming no dis- 
agreement will ever exist is a grave error. These are 
bound to come in Every agreement should, 
therefore, contain a paragraph setting forth the me- 
chanics for settling any disputes or disagreements be- 


time. 


tween the parties and naming a mutually agreeable 
third party as the arbitrator whose decisions will be 
accepted by both. 

17) Trust Is Important. In all partnerships there is 
one very good rule to follow — if you can’t completely 


trust the other fellow don’t enter into an agreement 
with him; and if you develop mistrust later on — get 
out quick. 

18) Protect from the other 
partner should the arrangement be dissolved insofar 
as the laws of each state permit such a contract. Con- 
sultation with a lawyer on this point is most advisable. 


against competition 


19) Have weekly sessions arranged for many de- 
tails of the operation of the partnership but par- 
ticularly for deciding on what shall be purchased and 
from whom. This always works out better when both 
partners participate in all purchasing rather than leav- 
ing it to one or the other. 


20) No matter how mad one may get at a part 
ner it’s always best not to talk about it with a third 
party. Humans just love carrying such tales to the other 
fellow. A “blowing off steam’ remark through 
such tale bearing, be developed into a major crisis 


within the partnership. 


can, 


21) Set up salaries, provide percentage for profit, 
funds for expansion of the business, etc., within the 
original partnership agreement rather than leaving this 
for decision at a later time. 


22) Let the article of agreement provide that any 
amendment of the original document be on a delayed 
basis; quick amendments made in anger can often dis- 
rupt an otherwise good partnership. 


23) Expect disagreements and mad spells and 
have a cooling off procedure understood in advance. 
It's much more practical for partners to recognize that 
disagreements can arise between any two humans 
thah to expect that all will function perfectly. After 
the honeymoon is over many 


things can change in 


business partnerships. 
24) Avoid 
an eager 


trying to outdo each other. 
beaver is always good in any partnership 
but when two persons get into a contest with one an- 


other trouble is sure to set in. It's wise procedure to 


Being 


expend surplus business energy in a separate private 
venture. 

25) Avoid the potential partner who has 
himself financially unsound; he can‘t be 


proven 


Many a business man has gone into such an arrange- 
ment with the feeling his own proven sound judgment 
would counterbalance its This has 


successfully over an 


lack in a partner. 


never been known to work out 


extended period of time. 


26) Define all duties in the partnership that may 
in the future lead to disagreement such as who does 
the buying, who is in charge of advertising, etc., but 
leave open the right to advise or suggest. 

27) Provide a method for either partner to leave 
the firm at any given time in the future and how he 
shall be reimbursed for his this to 
chance breeds trouble. 

28) Keep private property out of the partnership 
There may come a time when the partnership needs 
security for money sought, when one partner puts up 
his home or car or something else. Even as security 


interest. Leaving 


re-educated. 
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for a business loan, a cancer has started. 


29) Provide for reduced compensation to the part- 
ners if the business should hit a slump. If such 
procedure is automatic one’s partner will agree readily; 
otherwise he may feel it unwise to take the chance. 


30) Be sure to file complete partnership papers 
at the county courthouse in order to establish legal 
responsibilities not only of the partnership but of each 
of the partners to the firm created by the agreement. 


A COLOR CHART FOR LIPS 


BY MRS. BETTY METCALF STRICKLIN, 
ELDORADO, ILL. 


| recently hit upon an idea that should be a big help 
to all colorists; perhaps others have thought of it but 
| have never seen it done before. Only another woman 
can know how important it is to a woman customer 
to have her makeup just the right shade in an oil 
painted photograph and so | have made up a working 
chart to insure this. | first of all selected from our 
files a negative of a young lady whose lips are very 
attractive (as in lipstick advertisements) and from this, 
using the lips only, | made a montage on a 5x7 sheet 
of paper (we use Ektalure G). Five pairs of lips were 
enough for my purpose though some other colorist 
might prefer to have more. Then finally | colored each 
pair of lips, using for each one of the five basic colors 
in women’s makeup: blue-pink; orange-pink; true red; 
orange-red; deep red. Now when a customer orders 
an oil painted picture | show her the chart and she 
selects the color she wishes used. Using the chart not 
only proves to the customer that you wish to please 
but gives every confidence in your ability to do so. 





We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. Announce- 
ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 











W@ The 1954 convention of the Oklahoma Photog. Assn., 
held in Oklahoma City Feb. 21-22, drew an attendance 
of 200 to enjoy the fine program which included: Bob 
Taylor, Cordell (featured in our March issue); Miss 
Martha Pyke, M.Photog., Houston, Texas; Henry Osborn, 
Stillwater; Z. P. Meyers, M.Photog., Oklahoma City; 
Meyers A. Cornelius, Cr.Photog., Tulsa; Ray Jacoby, 
Oklahoma City; Allen Seal, Cushing; Harold Johnson, 
Clinton, lowa; Lester Kubiac, Hon.M.Photog., of 
Photogenic; Robert Easton, Muskogee; Wes. Carolyn, 
Tulsa; Harold Woolwine, M.Photog., Enid; Arthur Brown 
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of Kodak. The new board comprises: Dave Rivkin, Tulsa, 
pres.; Ray Dresser, Chickasha, vice-pres.; Hal. Owen, 
Yukon, treas.; Wm. H. Krouse, Fairview, sec.; James F. 
White, Seminole, immed. past pres.; and H. O. Phillips, 
Ponca City; Mr. Jacoby; Richard Jordan, Kingfisher; 
Jack |. Blalock, Madill. Plans were made for two 
regional meetings during the coming year, dates and 
places to be announced later, and so far as our record 
to date is concerned Oklahoma is first to announce its 
1955 convention, to be held at the Mayo Hotel in 
Tulsa Feb. 20-21. 


HM Sections of the Prof. Photog. Assn. of New York 
which started off 1954 with January and February 
meetings were many. The Southwestern got together in 
January at Jamestown, with Bob Parson, Erie, Pa., as 
headliner. Rochester drew 65 to a session at the Kodak 
Professional Studios there on Jan. 13. The Niagara 
Falls section met in the studio of Theodore Kondo, 
chiefly to discuss cooperative telephone advertising 
and low pricecs offered by chain studios for school 
work. In January the Catskill section elected Vincent 
Cantwell pres., and Paul Thomas sec.-treas., and on 
Feb. 23 gathered in the Charles Studio, Oneonta, to 
hear William Whitaker of Ansco discuss and demon- 
strate the use of a minicam for wedding photography. 
The Capital District section met in Albany to hear 
William Russ, Larchmont, N. Y., demonstrate child 
photography with speedlights. The January meeting of 
the Finger Lakes section took place at the Personius- 
Warne Studio, Elmira, with Abraham J. Josephson, 
Rochester, presenting a Rube Goldbergian talk and 
demonstration. At their first dinner meeting of the 
year on Jan. 26 the Buffalo section listened to Anthony 
Bruculere, Rochester, speaking on 3-D photography. 
Meeting again on Feb. 24 their annual election put 
into office Harold Flaherty, pres.; Si Simonson, Ist 
vice-pres.; La Donna Swan, 2nd vice-pres.; Maurice 
Coppins, sec.-treas.; William Thomas, dir. An important 
discussion centered on a possible merger of the Buffalo 
and Niagara Falls sections. 


BB Add to the list of new local groups the Dallas (Texas) 
Prof. Photog. Assn., organized at a meeting on Feb. 13 
in the Gittings Studio. Sylvan Garonzik was elected 
pres.; Ed. Miley and Raiberto Comini vice-pres.’s.; Paul 
Tohms, treas.; William Langley, sec. 


M@ The annual meeting of the Prof. Photog. Soc. of the 
Lehigh Valley (Pa.) was held at the Village Inn near 
Allentown on Feb. 15, after having been postponed 
one week due to bad weather. The following officers 
were elected: Joseph Conahan, pres.; John J. Yastrop, 
vice-pres.; Mrs. Dottie Oram, rec.sec.; Jim Peters, 
fin.sec. A proposal now under consideration is to have 
book matches printed, bearing the name of the society, 
for all members to distribute. 


HM Approximately 100 attended the spring meeting of 
the Anthracite Prof. Photog. Assn. (Pa.) at Wilkes-Barre 
on Feb. 23. John Faber of Kodak was the principal 
speaker. Another feature was the picture exhibit, chief 























winner in which was John J. Yastrop, Allentown, who 
was awarded the J. L. Stearns 
presented in honor of the late and greatly 
Wilkes-Barre photographer of that 


Memorial Trophy, 
loved 


name. 


W@ The Southeastern Massachusetts Prof. Photog. Guild 
had over 50 (their largest attendance turnout to date) 
at their Feb. 24 meeting in the Surette Studio in 
Norwood, to hear Carleton H. La Porte, M.Photog., 
Worcester (our portrait print analyst) speak on basic 
lighting. Upsetting to all, who tried unavailingly to 
dissuade him, was the fact that Harry Surette, highly 
successful leading photographer in the booming town 
of Norwood, chose that occasion for a grand finale to 
his photographic career. The following day he closed 
his studio forever, turning it into a real estate office, a 
business he has found infinitely more profitable, 
and less demanding than photography. 
Several even wanted to buy him out but it was no go. 
Even after 15 increasingly profitable years, he felt 
adamantly that he had had enough. The accompanying 
photograph by Richard C. Kelsey shows, from left to 


satisfying 


right: Bill Thurston of Ansco; Eric Erickson of Eastman 
Kodak Stores; Mr. La Porte in front and Lee Herrington 
of Kodak directly behind him; Bradford Brayton, pres. 
of the Guild, New Bedford; Romeo Brisebois, pres. 
Photog. Assn. of New England, Fitchburg; Ed. Leslie of 
Sprague-Hathaway, Inc.; Kendall Phelps of Du Pont. 


@ The 6th annual convention of the Prof Photog. Assn. 
of Louisiana, held Jan. 31 and Feb. 1 in New Orleans, 


attracted a record attendance, and particularly the 
largest number of out of staters to date, while the 
picture exhibit continued to show marked improvement 
both in quality and number of entries. 
are Calvin Blue, Lafayette, pres.; Don D. White, 
Bogalusa, vice-pres.; George W. Shorter, Shreveport, 
sec.-treas. The new board of directors also includes 
Earl Williams, Monroe; Mrs. Elizabeth Butts, Opelousas; 
A. L. Duncan, Jennings; Mrs. Phyllis Moore, M.Photog., 
Mrs. Alma Allyn, Lee Tilton and Fulcran Landon, all of 
New Orleans, and Leon M. Trice, M.Photog., immed. 
past pres., New Orleans. Plans for regional meetings 
will be settled at a special board meeting in Baton 
Rouge in May. The 1955 convention is already scheduled 
for Jan. 23-24 at the Monteleone Hotel, New Orleans. 


New officers 


New Louisiana Association officers. From left to right 
Don D. White, vice-pres.; Leon M. Trice, M.Photog., 
immed. past pres.; Calvin Blue, pres.; George W 
Shorter, Shreveport, sec.-treas 


On the program were: Maurey L. Ashmann, Film Art 
Murals, Miami, Fla.; Kenneth Carson, Hon.M.Photog., of 
Kodak; A. B. Roth of Ansco; George Armbrester, Tupelo, 
Miss.; Horace Chase, M.Photog., New Albany, Ind.; 
Gene Farren, Photocolor of Houston. The 15 best prints 


in the picture exhibit received Court of Honor awards. 


W Another California group, the Prof. Photog. Assn. of 
the Inland Empire, meeting on Feb. 17 at the Shadegg 
Studio, San Bernardino, after discussing school contract 
problems, passed a resolution that members should no 
longer pay commissions for school contracts to tax 
supported institutions. Chief speaker was Tom Atkinson, 


Santa Monica, who spoke on studio promotion. 


Wi Moreland Herring of Waxahachie was the headliner 
at a meeting of the Austin (Texas) Photog. Assn., which 
attracted an attendance of 42 to that city’s University 
Studio on Jan. 5. 


W@ The first 1954 meeting of the San Joaquin Valley 
Photog. Assn. (Calif.), held in the 
the anuual are: 
John pres., Jack Wilson, vice-pres., Fred 
Tidyman, sec.-treas., all of Fresno. On the board of 
directors are: George Hampton Matchette, Madera; Carl 
Claspill, Fresno; Ralph Powell, Hanford; Bus Jackson, 
Fresno; Paulo Takahashi, Fresno; James Lusk, Porterville. 


Fresno, was also 


occasion for election. Now officers 


Ficarra, 


@ The 2nd annual convention of the Ohio Prof Photog 
Assn., held Mar. 7-9 in Columbus, included on its 
program: Willard C. Martin, M.Photog., Terre Haute, 
Ind.; Ed Ellis, Ford Motor Co. Photog. Dept., Dearborn, 
Mich.; James M, White, Cooper-Bessemer Photog. Dept., 
Mount Vernon, Ohio; James M. Caufield, M.Photog. (our 
commercial print analyst), Louisville, Ky.; George 
Drapkin of Du Pont; Clarence Premo, Potsdam, N. Y. 
Hillary Bailey, Hon.M.Photog., Atlanta, Ga.; C. N. 
Orman, Columbia, Tenn.; Walter Farynk, General Motors 
Photographic, Detroit, Mich.; Leonard S. Osborne 
Cincinnati; John E. Platz, M.Photog., of Kodak. New 
officers are: Lawrence P. Brand, Cincinnati, pres.; Paul 
H. March, Defiance, 


port. vice-pres.; C. W. Ackerman, 
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Cleveland, com. vice-pres.; John Smucker, Mansfield, 
treas.; James Israel, Mount Vernon, sec. A new feature 
was the election of district directors: William Wonders, 
Fostoria, northwest; Andrew Stofan, M.Photog., Oberlin, 
northeast; LeRoy Beadling, Zanesville, southeast; Mr. 
Osborne, southwest; John Piszczor, Cleveland area; F. 
Eliot Westlake, Cincinnati area; Fred Schmidt, Mount 
Vernon, Columbus area. The attendance was over 300 
with about 125 at the banquet. 


@ Here's something new and interesting from Ralph 
Barton, Whittier, Calif., who writes: “In your Association 
Doings column you might be interested in mentioning 
what we consider a very significant project of the 
Prof. Photog. Assn. of California, namely a Leadership 
Training Conference to be held for the entire day 
(July 8) just prior to our state convention this year... . 
It just could be that this is an idea which might be 
copied by associations in other states and we think in 
any case it will be of interest to watch the outcome. 
If we can consistently do this sort of thing for several 
years in a row we think it will make a_ significant 
contribution toward improving the methods of leader- 
ship in our local groups.” The conference theme is 
“Improving Our Trade Associations As a Service to 
Professional Photography,” and the extremely complete 
program covers everything from promoting membership 
to services and financing. The presidents of all local 
groups in California have already registered to attend. 
We wish we could print the entire program but we 
are sure Mr. Barton, whose address is 154 W. Greenleaf 
St., will be glad to send it to other organizations 
interested — and all of them should be! 


MH The February meeting of the New Hampshire Prof 
Photog. Assn., which took place in Concord, brought 
together a group of 23, not at all bad for a state 
sparsely populated photographically. Although - still 


suffering from growing pains they already have signed 
up 50% of the state’s professionals as members and 
at present plan eight meetings yearly, each to be on 





Newly elected New Hampshire Association officers. 
From left to right: Frank Kelly, sec.; Laurier C. Durette, 
treas.; N. Morey Eames, M.Photog., pres.; Fernald A 
Hebert, vice-pres. 
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the second Tuesday of the month, omitting July, August, 
September and December. Their annual meeting, held 
in Rochester on March 9, was primarily for business 
and not a convention type affair. Newly elected 
officers are: Fernald A. Hebert, Rochester, vice-pres.; 
Frank A. Kelly, Manchester, sec. Reelected were N. 
Morey Eames, M.Photog., Manchester, pres., and Laurier 
C. Durette, Manchester, treas. Mr. Eames deserves 
special comment for the inspiring messages he has 
been writing for their monthly bulletin The Hyponeer. 


HM Closing a very successful convention of the South- 
eastern Photog. Assn. at Atlanta, Ga., with 334 in 
attendance, Don Barber, Hendersonville, N. C., was 
elected pres.; Frank Halberstadt, Atlanta, vice-pres.; 
John W. Tallent, Knoxville, Tenn., sec.-treas. Also on 
the board are Dale Roberts, Atlanta, and Roy N. Green, 
M.Photog., Gainesville, Fla., immed. past pres. All may 
be seen in the accompanying photograph taken by 





George M. Broadhurst, Jesup, Ga. — from left to right: 
Messrs. Roberts, Green, Barber, Halberstadt and Tallent. 
As for the program, Miss Juanita Shope, Asheville, 
N. C., conducted a retouching clinic and Mrs. Margo 
Kent Zink, Staunton, Va., one on retouching. Speakers 


and demonstrators included: Laurence W.  Blaker, 
M.Photog., Manhattan, Kans.; Cliff Harden, Macon, Ga.; 
L. Douglas Hill, Buena Vista, Va.; Lewis L. Kellsey of 
L. F. Deardorff & Sons, Chicago, Ill.; A. G. Strickland, 
Atlanta, Ga.; Mrs. Ava Atkinson, Austin, Texas; John 
E. Platz, M.Photog., of Kodak; Robert Kohn, Miami, Fla.; 
Donald E. Mohler, General Electric Co., Cleveland, Ohio; 
John Kane of Ansco; Lester E. Kubiac, Hon.M.Photog., 
Photogenic Machine Co., Youngstown, Ohio, and a 
group calling themselves “The Fidgety Five’ which 
consisted of such well known professionals as Mr. 
Green, Jim Jernigan, Bill Dishinger, Carl W. Blakeslee, 
M.Photog., and Richard Phillips. Unfortunately space 
will not permit us to list all of the 31 awards in the 
picture exhibit. 


W@ Another organization which now has its own printed 
monthly is the Northern California Photog. Assn. A good 
job, too, with Emilie (Mrs. Karl) Romaine of San 
Francisco as editor, and also a bit of a surprise because 
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we thought most of the Pacific Coast groups were 
letting the sectional monthly The Rangefinder look after 
their interests. They mention their highly successful 
dinner dance in January but don’t say what date it 
took place. Anyway, Mr. Romaine was presented with 
an engraved metal life membership card. Philip 
Schuyler, noted painter, was chief speaker at the 
February meeting. 


W@ George W. Harris, M.Photog., now the oldest living 
past president of The P. A. of A. (1911-12), brought 
out an attendance of 70 to hear him as featured 
speaker for the February meeting of the Prof. Photog. 
Guild of Houston (Texas). George, long retired, seems 
to be going as strongly as ever. This group recently 
elected new officers: Kaye Marvins, pres.; Jack Stiles, 
vice-pres.; Al. Vasque, sec.-treas., plus as directors: 
Leo Dubinsky, Odin Clay, X. J. Thompson and Fred 
Winche Il. 


WI The Perry Griffith Studio was the scene of the Feb. 1 
meeting of the Prof. Photog. Assn. of Long Beach 
(Calif.) and the big event was the “White Elephant’ 
sale, held yearly, which netted approximately $130 for 
the treasury. 


Mi When the board of the Prof. Photog. Assn. of 
Washington met in Portland on Jan. 24, the most 
important news was that membership was steadily 
increasing and stood then at a total of 201, 120 active 
and 81 associate. Also announced was the organization 
of a new chapter, the Yakima Valley Prof. Photog. Guild 
with, as officers, Hale Van Scoy, Yakima, pres.; Don 
Miller, Toppenish, vice-pres.; Mrs. Ozzie Martin, Yakima, 
sec.-treas. They will meet the third Wednesday of each 
month. Still another new one is the Pierce County 
chapter, which met Feb. 17 in Tacoma to organize and 
to hear Chao Chen-Yang, Seattle color photographer, 
talk on his specialty. 


@ Walter Chura of the Gevaert Company of America 
was chief speaker at the February meeting of the 
Prof. Photog. Assn. of Southern California, with Kourken 
of Pasadena (featured in one of our issues not long 
ago) showing motion pictures taken at the January 
installation of officers. 


@ Often honored John Laveccha, Hon.M.Photog., of 
Chicago, Ill., received additional kudos on Feb. 25 
when the members of the Chicago Assoc. Photogs 
bestowed a Life Membership upon him and gave it 
tangible form by presenting him with a_ beautiful 
sterling silver membership card. In the accompanying 
picture, left to right, are: Stephen Lewellyn, treas. 
(whose studio took the shot); John Gibbs, vice-pres.; 
Mr. Laveccha; Henry Paul, pres.; Max Green, M.Photog. 
and past pres., presenting the card. John has not only 
served the group as pres. four different times but has 
acted as demonstrator, judge, panel member and 
whatever not only in Chicago but at conventions and 
meetings throughout the country. To quote Mr. 
Lewellyn: “The photographers of Chicago realize that 





John has been honored by his profession in many 
different ways, but they want him to know how much 
they appreciate his work in Chicago. This is a small 
token to a wonderful man and all of us in Chicago 
are very pleased with the happiness and appreciation 
expressed by John upon receiving the presentation.” 
To which, speaking for ourself, we'd like to add that 
it couldn’t happen to a nicer guy. 


The Marketplace 


Where addresses are not given, a postcard re- 
quest will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers or 
distributors. 

















. . Camille Company makes possible reducing bulk and weight 
of albums with new thin, light weight but sturdy Slim Look S$ 
Insert which, with weight and thickness about half that of 
other inserts allows putting twice as many photographs into 
album while retaining trim, neat look Insert is completely 
washable; is specially scored to lie flatter when pages are 
turned; is reversible to take either vertical or horizontal 8x10‘s; 
is bound on three sides, stitched on four and has gold 
finished corners. Six may be placed on 2" extension; 12 on 
1” extension. Cost slightly lower than other Camille professiona 
album inserts 


Bolsey Corp. of America announces Price Reductions of 
$10 to $20 on its cameras, as follows: Bolsey Threesome $79.50 
now $69.50; Bolsey Set-O-Matic Threesome $99.75 to $79.50 
Bolsey B2 $73.50 to $61.50; B22 Set-O-Matic $79.50 to $69.50 
C Twin Lens Reflex $109.50 to $89.50; C22 Set-O-Matic Twin 
Lens Reflex $115.50 to $99.50 


Linex Division of Lionel Corporation (famed maker 
precision toy electric trains) makes bow in camera field with 
exceptionally low priced Linex Stereo Outfit, including Linex 
color stereo camera with two color corrected lenses synch. for 


flash, all metal body; battery illuminated viewer; magazine 
of color film taking eight stereo pairs; plaid zipper carrying 
case; camera strap; slide file container all for $44.50 tax 


included. Extra magazines, which load in seconds in daylight 
cost $1.25 including processing and return of finished 
transparencies from Linex laboratories Extra viewers cost 
$7.50. Synch. flashgun will cost $6.50, using 5B blue lam 
or M2 with adapter. 
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The Augustine water tempera- 
ture regulator 





Augustine Company offers dependable, low easily 
installed Augustine Water Regulator, providing 
absolute contral over developer and other processing solutions 
Has self cleaning rotary check valves; large easily reod 
thermometer. Temperature range limited only by hot and cold 
supplies to which regulator is connected. Price $37.50 for 
Model X009, post paid. (lilustrated) 


cost, 
Temperature 


Eastman Kodak Co., Rochester 4, N. Y. announced on 
March 3 its latest professional sheet film, remarkable new high 
speed Kodak Royal Pan, twice as fast as previous films of this 
type but with no increase in 
field this film will 
heretofore almost 
daylight, 160 tungsten 
shadow tone 


grain. In practically every 
permit photographers to take 
impossible. A.S.A. index is 200 
Also, while designed to give improved 
contrast or crispness, new factors in emulsion 
reduce tendency of highlights to block up so that, even when 
lighting range cannot be carefully controlled, 


professional 
pictures 


less shading and 


dodging is needed in printing. New film tolerates very wide 
range of both under and over exposure while still producing 
negatives yielding satisfactory prints Development latitude is 


such that negative contrast does not change rapidly with small 
amounts of overdevelopment. Due to great speed good results 


are obtainable even with very small flashlamps as well as 
with modern small, lightweight speedlights. Available in all 
standard sheet film sizes 


Burleigh Brooks Inc. have new Rolleiflash B-C Flashgun 
which should please all Rollei users. Clamps to upper bayonet 
ring; is fitted with familiar spring shock proof mount. Builtin 
cord reel permits winding up unused portion of cord or all of 
it after use; cord is arm's length and extensions may be added. 
Detachable reflector has bright pebbled finish for maximum 
light combined with proper diffusion. Outlets for Rolleiflash 
extension units are provided so that work may be done at 
distances to 33’. Has builtin test lamp and hand 
switch; uses bayonet base lamps; comes in elegant 
case Price $29.95 complete; extension unit $14.95 


flashing 
shoulder 


Horizons Incorporated recently announced photo-sensitive 
aluminum plate, called Metalphoto and now available at $2.60 
per 8x10 sheet or $4.00 per box of six 4x5‘s, all sheets .020” 
thick. They claim this to be entirely new and so far as sensi- 
tized aluminum is concerned it may be but we well remember 
that some years ago a New Jersey concern came out with sensi- 
tized metal plates which we think were thin sheet steel. They 
were coated with a portrait emulsion and processed just like 
any printing paper. We know because we made prints on them 
in our own laboratory at home (or, rather, our wife did) and 
still have at least one of those prints on hand. Metalphoto 
emulsion is claimed to compare favorably with commercial 
paper and exposure time is normally three to 10 
though Metalphoto cannot be overexposed. Suitable 
for continuous tone photo images as well as high contrast line 
work and degree of resolution (up to 1,000 lines per milli- 
surpass all known photographic materials 
More than three years of exposure tests under severe conditions 
have shown no deterioration One feature is that 
Metalphoto is sensitized on both sides. Processing, toning and 
final sealing to permanence are not complicated 
Innumerable uses, especially in the commercial and 
immediately obvious 


contact 
seconds, 
meter) is said to 
unusual 
insure 


ndustrial 
fields, are 
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Willoughby’s, 110 W. 32nd St., New York 1 are importing 
new Bertram 2'/:x3'/s Type Camera, built to accept all 
2%sx3% Graphic accessories but with new type removable back 
easily changed for use of roll film. Builtin mask fitted to 
view finder, giving correct field of view for all 
2%sx2%e roll film adapter, will 


Press 


lenses when 


using Graphic please many 


color workers who prefer that size. Full tilting back has 
positive locking feature Four lenses, each with clock stop 
diaphragm which can be operated by touch alone, are 
available: normal 150mm F/3.5, wide angle 65mm F/6.8 and 
75mm F/3.5, telephoto 180mm F/5.5. Inserting each lens in 


mount automatically 
and distance scale 


selects correct range finder, view finder 
in addition to adjusting for parallax, and 
all fit camera‘s nine speed (one second to 1/400th plus time 


and bulb) Synchro-Compur shutter. Selftimer and both right 
and left hand focusing knobs are among other important 
features. Price $495.00 with 105mm F/3.5 Schneider lens 


Pako Corporation, 1010 Lyndale Ave., N., Minneapolis, 
Minn. will send on request their new catalogue entitled Pako 
Products — 8x10, 16 pages and cover, 
and profusely illustrated. 
how their 


printed in two colors 
Not until we saw this did we realize 
line had grown from the few printers and dryers 
with which they first started many years ago to their present 
wide range of all types of equipment for 
automatic film and print processing. 


both manual and 
Whether you need only a 
professional contact printer and dryer to match or plan to equip 
finishing plant capable of handling thousands of roll film daily, 
they can meet your requirements and, if you are planning a 


big plant, they‘ll help work out entire layout for you 


Wollensak Optical Co., Rochester, N. Y., long known to 


professionals as one of America’s leading lens makers, has 
introduced complete new line of Wollensak Cameras, 
stereo camera and 
cine, 8mm _ spool 


16mm magazine 


including 


viewer, 8mm magazine 8mm 
type spool type turret cine and 
turret cine, plus 8mm and 16mm projectors. 
They will continue to make their full line of lenses and shutters 
for over 35 of the world’s leading 
projector manufacturers in addition to 


graphic trade. They also 


cine, turret 


cine, 8mm 


camera, enlarger and 
supplying the photo- 
manufacture numerous optical 
specialties as well as the Fastax, fastest high speed 
motion picture camera. Though it will be surprising to see the 
Wollensak name on cameras after their 55 years in the lens 
field, certainly that name alone will be ample guarantee of 
the quality of their new 


world’s 


camera line 
Knox Manufacturing Co. introduces new line Projection 
Coronet in four sizes from 30x40, listing $13.75 and 
up, features screen of glass beads affixed to heavy duty fabric 
with most efficient possible adhesive; auto lock holding screen 


Screens. 


extension in place at any point; self folding tripod; sturdy 
carrying handle; heavy metal bracket locking case to tripod 
when folded. Commodore in four sizes from 30x40, listing 
$24.95 and up, is quality designed, production controlled 


deluxe mode! with heavy duty cast metal carrying handle and 


screen hanger; sturdy square tube; heavy gauge tripod with 
automatic leg lock and nickel plated moving parts Rainbow, 
in similar sizes, has all Commodore features plus exclusive 


Knox method of keeping screen absolutely flat and wrinkle 

free with tension across entire area, making it especially 
suitable for stereo slides. (Illustrated) 

i aaa, | 

oe 





One of the new 
projection screens 


line of Knox 

















A compact, tempera- A new aluminum light stand 
ture controlled, por- from James H. Smith & Sons 
table processing kit Corp. 








Detroit Harvester Co., Pioneer Pump Div. are offering 
compact portable processing kit recently developed by U. S. 
Air Force. Designed primarily for tropical and hot weather 
use, kit carries own refrigeration unit circulating constant 
temperature water around tanks, trays, etc. Reduces bath 
temperatures 10° per hour in 90° outdoor temperatures and 5° 
per hour in 110° temperatures, thereafter maintaining desired 
7 conditions indefinitely. Thermostatically controlled, bath can 
i be preset to temperatures from 50° to 90°. Heart of kit is 
standard 1/10th h.p. Pioneer centrifugal pump which, with 


; James H. Smith & Sons Corp., Griffith, Ind. recently 
announced new Victor $5 Aluminum Light Stand which folds 
to 24”, extends to 10’ and weighs only 2% pounds. Each 
section is so arranged that it will not pull out, while top 
section cannot drop down out of reach. Has new type section 
lock with no thumb screws to be lost; tubular legs for extra 
strength; new spring type pin leg lock Price $19.95 
(Illustrated) 


maximum 18 gallons per minute rating, can also be used to ve Carl Zeiss, Inc. have ready new Super /konta 118 Camera 
furnish constant temperature water for processing equipment taking 12 2'%4x2'%% negatives on 120 roll, equipped with builtin 
in addition to main tank. In transporting position tank is coupled combination range and view finder, with choice of 
inverted and bolted to base, protecting all mechanical parts 75mm coated F/3.5 Zeiss Tessar or Novar lenses, mounted in 
and forming compact shipping container being then 15” deep, Synchro Compur shutter with speeds to 1/509th second and full 
22" wide, 36” long. (Illustrated) (MX) internal flash synch. Measures 1'2"x3%"x5%" overall, 

weighs 24 ounces. Features semiautomatic film loading, 
5 Kling Photo Corp., 235 - 4th Ave., New York 3 now have automatic film transport, exposure counter, double exposure 
available 4x5 Super Technika Camera with new high speed prevention. Price $121.00 with Tessar, $97.00 with Novar; 
150mm F/2.8 Schneider Xenotar lens, mounted in X-synch. Eveready case $10.50 additional. Introduction of this new 
Compur shutter with distinctive Linhof satin chrome face and model and consequent _increase in production facilities has 
coupled to Multifocus range finder. Because wide angle and resulted in reducing prices of entire Super Ikonta series so 
telephoto lenses may be coupled to same range finder, user now Model A costs $108.00, Model C $120.00, Model 8B 
may enjoy lens speeds formerly restricted to small cameras plus $154.00, Model BX $182.00. 


great versatility resulting from use of different focal lengths. 
Price is $599.25. Present owners of 4x5 Super Technika may 
have new F/2.8 Xenotar installed and coupled for $269.50 plus 
installation. 


Wollensak Optical Co., Rochester, N. Y. will sell under 
own Fastax label Du Pont ‘'Superior’’ 3, type 927, and High 
Speed Rapid Reversal, type 931, motion picture films perforated 
for high speed use. Both are very fast films widely used in 
newsreel and TV work. ‘‘Superior’’ 3 will be sold in 35mm 
size only; other in 35mm and 16mm. High speed cameras like 
Wollensak Fastax shoot 150 to 16,000 frames per second 
compared to 24 per second speed of standard movies, therefore 
require specially perforated film These same films, perforated 
for standard motion picture cameras, will continue to be sold 
by Du Pont’s Photo Products Dept., Wilmington, Del 





‘ Tripo Engineering Co. has perfected new precision built 
Powerlock Tripod Head which, selling for $4.95, fastens comera 
to tripod instantly and easily; permits immediate interchange- 
ability of different type cameras on same tripod with use of 
additional top camera inserts costing only $1.25 each; assures 
positive smooth panning action for movies as well as compound 
panning action or panning in tilted plane, and is positive 
protection against camera falling off tripod. Made of high Ld 
quality aluminum. A. L. Shumcker Mfg. Co., after five years’ experimenta 
tion, announces Girard Electronic Contact Printer with which 


llecolor | ted | il : 
Pavellecolor Incorporated recently unveiled Liteframe, new skilled operator can produce 700 top quality 8x10 (or any: size 


illuminated color transparency viewer for home and office use. 





4 a SL - smaller) prints per hour on any popular type paper Cabinet 
Available in mahogany or blonde finish, 4x5 size only. 3 . 
x " ; ¥ is steel; platen cast aluminum with sponge rubber cushions 
Transparency is easily slipped in or out behind glass front 2 4 s 
G d \ b ‘ d builti eR gre which, with cam action clamp, assure perfect contact; electrically 
—s _ siween epson cy basi shh Ke ighting controlled automatic timer is builtin; individually controlled 
unit assure maximum, even light diffusion. Sold through Z ‘ 
me eos lights permit full dodging facilities; prints are counted 
Pavelle dealers only, complete ‘‘package is 4x5 transparency air ae x 
= : electronically. Handsomely finished in brown crinkle Price 
enlarged from 35mm, in Liteframe, for $5.95. (Illustrated) 


$420.00 cash or terms. (I/lustrated) 


Pavelle’s new Liteframe 
color transparency view- The Girard electrical contact print- 
er. er, a newcomer to the field 
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Ansco’s 35mm Mem- 
ar camera. 


Ansco, Binghamton, N. Y. introduces low cost 35mm 
Ansco Memar Camera with hard coated, color corrected F/3.5 
Agfa Apotar anastigmat in 1/200th second Pronto synch. shutter, 
with new, handy, fast acting thumb lever film transport which 
advances film, sets exposure counter, actuates double exposure 
prevention device and sets shutter. Twin sprocket film drive 
assures smoother, more positive film advance Builtin film 
type index dial tells what film is in comera. Has optical eye 
level subject finder, builtin accessory clip, hinged back. All 
metal with rich black grained body covering and satin finish 
metal trim. Takes standard 35mm magazines. Price $42.50, 
case $6.95, flash unit $8.95. (Illustrated) 


The latest from Am- 
plex in a teeny weeny 


flash bulb. 


. Amplex Corporation has added to its Norelco ‘‘My-T-Myte‘‘ 
line of low cost photoflash lamps PF2, just about size of 
ordinary match folder. They also make new PF2M midget with 
pinless miniature base to meet trend toward new = small 
reflectors Both employ hydronalium wire elements, produce 
5,400 lumen seconds and are designed for use with all types 
open flash, fixed focus cameras and for synch. shots at 
exposure up to 1/100th second. PF2 has bayonet base fitting 
all existing camera equipment without adapter. (Illustrated) 


De Brouwer Studio are now manufacturing and marketing 
new Adjustable Borderless Printing Easel which will take any 
size print to 11x14. Made of 18 gauge sheet metal with two 
movable bars, employs wedge principle thereby eliminating 
necessity for glass or sticky surfaces to hold paper on easel. 
Extremely fast in operation, saving darkroom time. Because 
enlarging light covers entire paper surface, no trimming is 
necessary. Price $9.50 


Spiratone, Inc. are importing new hydrometer type hypo 
testing device called Hypokei Floated in bath, it not only 
indicates degree of exhaustion but proper time required for 
complete fixation. Price, in neat wooden case for safe storage, 
only $1.00. (Illustrated) 


Hypokei, a new test- 
ing device for hypo. 
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Another James H. 
Smith & Sons offer- 
ing, their newest 
floodlight reflector. 


ad 


James H. Smith & Sons Corp., Griffith, Ind. have ready 
new 12” Victor Floodlight Reflector (AP12 Adapta-Lite), 
designed for 42 photoflood or 3,200° K. lamps but unique 
in that reflector is easily removed from hood assembly for 
compact nesting to assure maximum portability Heavy duty 
construction assures studio quality lighting on location. Oversize 
smooth action swivel makes for easy adjustment. Price $12.50 
includes reflector and hood assembly, 600-watt porcelain 
socket, 15‘ cord with 10 omp. switch. (Illustrated) 


The Kodak Duaflex 
iil camera. with 
Kodar lens. 


Eastman Kodak Co., Rochester 4, N. Y. presents improved 
Kodak Duaflex II! with Kodalite Flashgun whose positive 
electrical contacts and increased power through use of C 
batteries greatly expands flash possibilities of Duaflex. Made 
in two models, one with fixed focus Kodet lens, other with 
Lumenized F/8 Kodar, both having double exposure prevention 
device and reminder to wind film. Kodet model costs $15.95, 
Kodar $23.95, both tax included. (Illustrated) 


. Gundlach Manufacturing Co., Fairport, N. Y., now rapidly 
coming back to life in capable hands of new owner and 
manager Albert Drucker, has on hand limited quantity of large 
film holders in sizes not available for several years which as 
result will probably be snapped up quickly. Sizes are 11x14, 
7x17, 8x20 and 12x20. They also have new price list — we 
haven't seen one in years — _ including Korona cameras, 
reducing camera backs, sliding carriage comera backs, multiple 
picture backs and their Turner-Reich, Radar and other lenses. 


Karl Heitz, Inc. adds to increasing list of imports easy 
to use precision Volomat Densitomer, costing only $39.00, 
allowing fast, accurate reading of negative density (contrast), 
paper speed, exposure time and paper gradation Simple to 
handle, novel in design, operates much like familiar slide rule. 
(IMlustrated) 


Volomat, a_ newly 
imported densitome 
ter 

















This flash unit —the Emtu — 
is only 21/2” square. 


. Burke & James, Inc., 321 S$. Wabash Ave., Chicago 4, Ill 
announce new Emtu Flash Unit, provided with shoe to fit 
accessory clip of most cameras, costing only $2.95. Designed 
especially for G-E‘s new miniature M2 flashlamp; is only about 
2%." square. Reflector follows contour designed by G-E for 
obtaining maximum light efficiency from M2 lamp; space for 
two small penlight batteries is behind reflector. On side are 
three accessory clips so additional Emtu units may be mounted 
if desired. Manual switch provides for open flash; socket 
accepts standard flash cord plugs for multiple flash. (IIlustrated) 


Fidelity’s new Cus- 
tom cut film holder. 


Fidelity Manufacturing Co., 5147 W. Jefferson Blyd., Los 
Angeles 16, Calif. offers new, improved, Fidelity Custom Cut 
Film Holder in 4x5 size for $4.15 each. Contains no wooden 
parts. Interior construction is strong cast aluminum frame 
covered with tough shockproof material similar to hard rubber. 
Rigid frame keeps holder flat at all times and 
formed septum rails hold film exactly in focal plane. Hinged 
loading flaps are so fastened they will not break or loosen. 
Despite strong construction is light in weight and 16% thinner 
than conventional holders, though thinness in no way affects 
focus in any camera. Seven can be packed or stored in space 
normally occupied by six. Thinness, smooth sliding edges and 
sure grip pattern in frame combine to assure easier, faster, 
safer loading. Entire outer material is black clear through so 
black color will never peel or wear off. Like other Fidelity 
holders, Custom is guaranteed light tight and opaque to infra 
red, ultra violet and all wave lengths of light; is non static 
and will not attract dust or lint; has two white data tabs. 
Feature whereby film itself cuts loading time one half. 
(IIlusrated) 


integrally 


seats 


: Eastman Kodak Co., 
models Kodaslide Stereo featuring 
brilliance and color clarity, engineered for 
comfort and ease of handling. Both take all standard 1%x4 
stereo mounts; are equipped with interocular adjustment and 
positive focus control wherein slideholder rather than eyepiece 
moves, thus eliminating possibility that focus may be 
accidentally jarred. Model |, flashlight battery powered, 
single element viewing lenses, costs $12.75. Model II has 
color corrected achromatic lenses, operates on 110-volt a.c.-d.c., 
has integral brightness control rheostat to dim or brighten 
light as desired, comes complete with lamp and 8’ cord, at 
$23.75. Converts quickly to battery operation when wanted 
Model | converts to 110-volt operation with Kodaslide Stereo 
Viewer Converter costing $5.95. (Illustrated) 


Rochester 4, N. Y. 
Viewer 


now offers two 
great picture 
maximum viewing 


has 


The Model il 
slide stereo 


Koda 


viewer 


Ansco’s 35mm Su- 
per Regent camera 


, Ansco, Binghamton, N. Y. has brand new coupled 
finder minicam, 35mm Ansco Super Regent, selling for $89.50 
with highly corrected four element F/3.5 Agfa Solinar 
anastigmat in precision high speed Synchro-Compur shutter with 
nine speeds from one to 1/500th second plus bulb and M-X 
synch. for all flashlamps and flashtubes speeds. 
coupled coincidence type range finder sharp 
even in dim light. All controls and settings are easily visible 
from camera top; hinged back, opening full length of camera 
body, makes loading and removal of standard 35mm magazines 
quick and positive. 
type reminder dial; 
scale; automatic 


range 


at all Lens 


assures focusing 


Also has double exposure prevention; film 
depth of field scale 
film transport, 


Case costs $9.75, 


coupled to focusing 
builtin 


(Illustrated) 


exposure counter; 
accessory clip flash unit $8.95 


‘‘Bordeaux’’ Churchill Laboratories, makers of 
Negative Retouching Solution, have added two new One 
is improved, sturdy, adjustable Bordeaux Retouching Stand 
accommodating negatives to 8x10 and permitting comfortable, 
free priced $12,00. Other is 
Liquid Spotting Colors 


Bordeaux 
items 


forearm 
popular 


movement, line’ of 


priced Bordeaux 


: Ansco, Binghamton, N. Y 
finishing Paper 
X and Y. X has finely grained 
luster, imparting quality touch 

deckel edge 500’ rolls in 3%", 

Y will appeal to both finishers 
to rich, brilliant silk 
edge rolls in 32” 
in special sizes 


now has Ansco Monodex Photo 


available on d.w. stock in surfaces 


surface of medium 


two new 
Monodex 
to wallet size prints; comes in 
3%" and 4%" widths. Monodex 
and photographers 
surface. This is supplied in 500’ 
and 5” widths. Both can also be 
— quotations on request 


school due 
straight 


supplied 


Lofthouse Company offers handy new oiling devise called 
Pell-i-Can consisting of flexible plastic 
containing oil, refilling and needle 
ball down to 
tube is 


transparent base 
like 


cap 


metal screw cap for 
tube which opens or closes by sliding metal 
All about shape and size of 


metal cap with pocket clip 


fountain pen, covered by 
(we have tried it) for 
putting drop or two of oil in hard to reach spots on typewriters, 
shavers and all types $1.49 
(Illustrated) 


Marvelous 


equipment Price post paid 


Pell-l-Can, a really handy oiling device 
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The new Hoffman 12x20 film holder. 


Hoffman Professional Camera Co., 18 Montieth St., 
Brooklyn 8, N. Y. are making greatly improved 12x20 film 
holder, rugged, ideally suited for daylight use. Made of hard 
rock maple for durability and strength. For absolute light 
tightness top cross bar, made of aluminum, is grooved so trap 
rises way into bor No more pushing out of felt or trap by 
the slide with this one-unit trap specially designed for maximum 
spring action. Guaranteed to give utmost satisfaction in 
performance and durability. Price $26.00 each f.o.b. New York. 
Also available in August or September will be 11x14 film 
holders. (Illustrated) 


Graflex, Inc., Rochester 8, N. Y. advise us that the 
Graphic View Camera, long available with choice of Graphic 
or Graflex backs, can now be purchased wiwth Graflok back 
which can be positioned either vertically or horizontally and 
also has four sided metal viewing hood easily detached for 
close inspection of, or tracing on, ground glass. Thus owners 
of Pacemaker Graphics can now use all three backs 
interchangeably. Graflok back can also be fitted to earlier 
models Graphic View | or II 


Ansco, Binghamton, N. Y., planning new Anscoflex 
Camera, just out, called on famous industrial designer Raymond 
Loewy to produce something brand new in appeal. Color 
scheme is two tone gray and silver with attached matching 
gray carrying strap. Sliding panel protects two front lenses 
when camera is not in use and on top is folding light shield 
for viewing lens Panel and hood being interconnected, one 
quick motion opens or closes both, permitting quicker operation, 
protecting lenses and finder, adding to smart appearance of 
camera when closed. New type, easy to use, unusually large 
film winding knob is recessed in body. Other features are 
distortion corrected double lens, synch. shutter, new type lock 
on flash attachment, new type shutter lock to prevent double 
exposures, new type hinged back and swing out supply spool 
carrier for quicker film handling, extra bright picture window 
subject finder Takes 12 2%x2%s pictures per 620 roll Price 
$15.95, case $3.50, flash unit $4.95. (Illustrated) 


Truly modern — 
Ansco’s new Ansco- 
flex camera 
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Kodak’s latest 10x10 
color transparency 
iluminator 


Eastman Kodak Co., Rochester 4, N. Y. are already 
delivering their new 10x10 Kodak Transparency IIluminator 
which, with standard 60-watt tungsten lamp as_ illumination 
source, serves for viewing all sizes color transparencies to and 
including 8x10. Both color and brightness characteristics have 
been held to firm standards to achieve proper color balance 
when viewing. IIluminator is made of deep drawn, high 
impact Styron plastic sheet with white translucent Plexiglass 
and special blue glass filter for proper color correction. Why 
every photographer who shoots color even in the smallest sizes 
does not have an illuminator, we'll never know. Nothing 
annoys us more than watching a photographer attempt to show 
transparencies by holding them up to a window or any handy 
studio light. Anyway this new job costs $14.50, including 6’ 
cord and plug, and operates on 110-220-volt a.c. or d.c. 
(Illustrated) 


Praco Photo Products Co. announces Praco M-2 Flash Unit 
selling for $4.95, specially designed for M-2 submidget 
flashlamp Has 3” parabolic polished reflector only 2” deep 
and small metal battery case with adjustable accessory clip 
mounting Because very little electrical energy flashes lamp, 
two penlite batteries are used. Mounts on accessory clip on 
camera top or attaches to tripod top by means of accessory 
bracket. This comes with unit which also includes interchange- 
able cords with moulded fitting accommodating most standard 
camera flash outlets. When not in use reflector unscrews from 
case which incorporates lamp ejector and bears convenient 
exposure chart. Also available is Praco Flash Kit consisting of 
compartmented fabric case holding reflector, battery case, 
batteries and two sleeves of lamps, all measuring 4x6x2'%, 
weighing 12 ounces, holding up to 50 lamps, priced $8.95. 


Charles Beseler Co. has brought out new Beseler Model 
45M Enlarger taking all sizes from 16mm to 4x5. Condensers 
are stationery, negative carrier adjusting to proper position 
Bellows above and below carrier enable negative to move 
about 1%” from lens. Triangular truss construction, reducing 
vibration to virtual nonexistence, assures sharpness and rigidity 
whether used vertically or horizontally Finger switch controls 
self lubricating motor for raising or lowering lamphouse, which 
may also be moved laterally, structure and baseboard remaining 
stationary while lamphouse slides from side to side on two 
carriage bars. Builtin sliding filter drawer and 20° tilting and 
lockable lens stage are other exclusive features Accurate 
alignment for horizontal projection is assured by automatic 90 
pivot for lamphouse. Completely different machine claimed to 
be most advanced enlarger in photographic history Many 
other features for which we lack space here are described in 
handsome brochure available on request 


Ansco, Binghamton, N. Y. adds to line world’s first fully 
automatic loading luxury folding camera — Ansco Super 
Speedex Lens is new hard coated color corrected F/3.5 Agfa 
Solinar four element anastigmat, ground to most rigorous 
standards, in Synchro-Compur shutter with speeds to 1/500th 
and M-X synch. for all flashlamps and flashtubes at all shutter 
speeds. Lens correction assure sharpest definition of color or 
black and white even under adverse lighting conditions; shutter 
stops rapid action, is accurate under all conditions with or 
without flash. Film loading and measuring are fully automatic. 
Film positions itself for first and all other exposures No red 
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Another new Ansco 
camera — the Super 
Speedex. 


window to watch; no waste through faulty film advance. Has 
fully automatic double exposure prevention and lock protecting 
lens against accidental damage when camera is being shut 
because camera bed will not close unless lens is in proper 
position. Lens and shutter are both ring set and once set 
remain and will not accidentally move out of position. Super 
accurate wide base optical distance meter is coupled to lens 
and combined with view finder, brilliant target in center of 
field assuring exact focusing even in poor light. Other features 
are safety spool locks which always keep film in correct 
position; depth of field scale coupled to focusing scale; film 
type reminder dial; builtin accessory clip; all camera controls 
visible from top. All metal body is covered in genuine morocco 
grained leather; trim is satin chrome. Takes 12 2%x2% 
pictures on standard eight exposure 120 roll. Price $134.50, 
case $9.75, flash unit $8.95. (Illustrated) 


‘Tis Here, Maybe! 


(Continued from page 22) 





see that this honor, awarded for the “most distinguished 
use of matchbook advertising in the field of photo- 
graphy in 1953 went to the Standard Studios, Inc., 
Chicago, Ill. A panel of outstanding leaders in 
advertising selected Standard’s matchbook as best in 
its field among the nearly 300,000 American business 
concerns which used this medium of advertising last 
year. Certificates went to the Romaine Studios of San 
Francisco, Calif., and Service Photo Copy Co., Chicago. 
Among photographic manufacturers Brumberger Sales 
Corp., Brooklyn, N. Y., and Powers Chemo, Inc., Glen 
Cove, N. Y., also won certificates. 


WM The 2nd Hawaii International Exhibition of Photo- 
graphy wi!l take place in the galleries of the Honolulu 
Academy of Arts from August 5 through September 5. 
Closing date is July 10. For entry forms write George 
Oka, Executive Secretary, The F-16 Cameralists, 1833 
Liliha St., Honolulu, Oahu, T. H. 


W@ While we have often said that many a professional 
also makes photography his spare time hobby, that 
certainly is not true in all cases. Take H. James Bosch, 
commercial photographer of Saginaw, Mich., as one 
example. His newest hobby is electrifying old player 
pianos of the foot pumper type. His first attempt — 
on a player piano for his own basement recreation 
room — took him two months. It worked so well that 
he has since converted five more for other people. 


@ it wasn't too long ago that we mentioned in this 
column the retirement of Walter A. Bartz of Youngstown, 


Ohio, after almost 50 years as staff photographer for 
the Youngstown Sheet & Tube Company. Now 71, he 
is far from forgotten, having been the subject of a 
lengthy illustrated story in the March 7 Cleveland (Ohio) 
Plain Dealer. Though he now shoots them only for 
pleasure, he is still taking photographs. 


B Camille J. Martin of the Martin Studio, Manchester, 
N. H., died of a heart attack on January 15 at his 
home. Mrs. Martin writes us that she is going to carry 
on the business, which she and her late husband had 
been operating together 


W Frances H. Kulka, native of Czechoslovakia who 
settled in Los Angeles, Calif., and has been a photo 
grapher there for the past 22 years, died on February 
27 at the age of 54. 


@ Mounting Sales, house organ of the Chilcote Com 
pany, makers of “Master Mountings’ at 2140 Superior 
Ave., Cleveland 14, Ohio, features on each issue's 
front cover a reproduction of some rare old print 
dealing with photography. “The Traveling Photo 
grapher,” reproduced from a Civil War wood cut, 
appears on the current number. Reproductions of the 
prints in this series, suitable for framing and most 
appropriate as studio decorations, will be sent without 
charge to any reader who requests them 


oe Boyd Ellis, head of the Northwest Scenic & Aerial 
Studio of Arlington, Wash., is that city’s finance 
commissioner. 


WH. E. Kinsman, photographer at Williamsburg and 
Amherst, Mass., for over 40 years, has moved to 
Deland, Fla., and taken over the Fred Kent Studio & 
Photo Shop there. Mr. Kinsman, probably better known 
to his many friends as Elmer, started in photography 
with Sprague-Hathaway, Inc., West Somerville, Mass., 
back in the 1890’s. Although he is now 86 he is 
active every day at the Kent Studio. Wonder who 
else can match that record? 


W For four days commencing March 1 the Memphis 
Photo Supply Company of that city sponsored a clinic 
conducted by A. D. Wichers, M.Photog., of Topeka, 
Kans., and his assistant Miss Jean Thompson, M.Photog. 
Held on the 6th floor of their building, the affair was 
such a success — attended by 35 photographers from 
the mid-south who paid $40.00 each — that it will be 
repeated in August. 


BT. William Dyall, who operated the Will Dyall Studio 
of Mount Pleasant, lowa, for 65'/2 years, died at his 
home there on March 2, aged 87, after a short illness 
He had been active in the profession in that city since 
1889, retiring last year after selling his studio to J. E 
Divine, who now conducts it as the Divine Studio. Born 
in England, he came to this country as a boy. In his 
early days in Mount Pleasant, when things were slack 
at the studio, he walked from farm to farm in the 
vicinity carrying one of that day’s heavy view cameras 


and soliciting orders as he went. His only reason for 
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retiring was that he could no longer see to focus a 
camera. His brother C. Herbert Dyall is still active as 
a photographer in Mount Pleasant 

W@ Everett E. Stevens, who had made his home in 
Hickory, Mo., since his retirement after 30 years as a 
photographer in Kansas City, Mo., died on February 25 
at the age of 67 at a rest home in nearby Trenton, Mo., 
where he had been a patient for three weeks. 


M@ Floyd M. King, who opened his new portrait and 
commercial studio in Lancaster, Calif., on February 26 
and 27, writes us that he has been well pleased with 
the public response. 


MH Raiberto Comini, portrait photographer of Dallas, 
Texas, who is also known for his line of photographic 
makeup materials, got himself some unexpected national 
publicity on March 22. 
spaniel 


It seems that a rare Japanese 
to Raiberto and his 
their home, crossing a six lane 
expressway on the way, to a veterinarian’s office where 
Suzi, the spaniel, had been taken only once or twice. 
Scratching on the door, Suzi was admitted and promptly 
gave birth to a puppy. The Cominis didn’t even know 
the dog was gone until the vet phoned them. Anyway 
United Press picked up the story, put it on the national 
wires and, without benefit of press agentry, Mr. Comini 
received thousands of dollars’ worth of free space. 


belonging 
two miles 


wife walked 
from 


W@ Phoenix, Ariz., successful in 
having a local ordinance, requiring all but newspaper 
cameramen and persons who sell photographs solely to 
newspapers and other 


photographers were 


periodicals to take out city 
licenses and post bonds guaranteeing proper workman- 
ship and delivery, passed by the city council on 
February 23. Having had much to do with such 
ordinances in the past our only comment is that we 
hope local studios are required to post bonds equivalent 
to those demanded of it will stick 


itinerants. If so, 


MI John S. DeBiase, a news photographer since 1926 


and recently on the staff of the New York Journal- 
American, died of a heart attack on March 18 on New 
York City’s busy Fifth Avenue, while on his way to an 


assignment. He was 53. 


Joseph Greenspan, staff photographer for the Brook- 
lyn (N. Y.) Hebrew Home & Hospital for the Aged, died 
in a Brooklyn hospital on March 17, at the early age 
of 39, after only a brief illness. 


B® Back in our February issue we reported that U. S. G. 
Salyers of Lancaster, Ohio, past president of the Ohio 
Professional Photographers’ 
secretary-treasurer of 


Association and longtime 
the Professional Photographers’ 
Society of Ohio, had sold his studio and retired so 
that he could give more time to his real hobby — 
color photography — and his real estate investments. 
When he told us, we said we didn’t think his retirement 
would last very long. Late in March he wrote us, 


reminded us of our comment, said he had taken back 
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the studio and was very much back in business. We 
have only our memory to guide us but offhand we 
that out of every 10 photographers 
retire, not more than three do so 
The longer you have had your hands in 
the hypo, the harder it becomes to keep them out. 


would estimate 
who decide to 
permanently. 


Hi We note from a newspaper item that in Sioux Falls, 
S. D., a studio remains open until after 3:00 A. M. 
whenever a school dance or other 
going on 


similar function is 
in town. Pictures taken at 
quickly processed and prints are displayed on a 
bulletin board in the studio where the merrymakers can 
see them after the party breaks up and place orders 
for duplicates. 


the affair are 


John W. Darlington, Holton, Kans., on renewing his 
subscription, figure THE PROFESSIONAL 
costs me nothing because during the year | get enough 
information and help from it to pay for the subscription 
many times over. 


writes: “I 


For example just one item about the 
local development of prints sure paid off on a job | 
did soon after it was published.” 


Wi Harold N. Nelson, 71 year old portrait photographer 
of Ann Arbor, Mich., died on the night of February 21. 
His car had collided with another four miles out of 
town and, though rushed to a hospital, he lived only 
a short time after arrival. 


@ The New York Times lost a 25 year member of its 
photographic staff on March 25 when George Alexan- 
derson, 50, died on the liner Stockholm while on his 
way to Sweden. He and his wife, whom he married 
on January 2, were starting on a delayed wedding 
and vacation trip. 


W Horace S. Barnard, who at the age of 80 was still 
conducting his portrait and commercial studio in 
Syracuse, N. Y., died of a heart attack at his home in 
that city on the night of April 3. Prior to locating in 
Syracuse 30 years ago he had for 23 years been a 
member of the photographic staff of the 
newspaper organization. 


Hearst 


HM Joseph Brown, for 27 years a photographer of 
children in St. Louis, Mo., is a fortunate individual 
Under the heading “Cameraman to Moppets” that city’s 
Post-Dispatch fone of America’s 
devoted a full page to his 
Sunday rotogravure section 


leading newspapers) 
methods in its April 4 
Although Mr. Brown does 
business as the Iris Studio, most of his work is done in 
the homes of his patrons. The eight illustrations which, 
with legends brief story, filled the page 
completely, were not just examples of his portraiture 
They were by Jack Gould, one of the paper’s staff 
photographers, and showed Mr. Brown actually at work 
with different youngsters. 


and a 


Seldom does a photographer 
get such a break 


HM Pierre Samuel du Pont, industrialist, philanthropist 
and head of the du Pont family, died unexpectedly in 





Memorial Hospital, Wilmington, Del., ¢ the night of 
April 5 at the age of 84. He was stricken at his home 
near Kennett Square, Pa., about 7:00 P. M., and died 
three hours later. Actually when he and his two 
cousins acquired E. |. du Pont de Nemours & Co. at 
the turn of the century it was already 100 years old, 
but to all intents and purposes the three were the 
founders and builders of the enormous institution that 
the du Pont Company is today. 


“Well, this time | am out of business for sure,” 
writes Fred T. Loomis of Elmira, N. Y. “Didn’t even 
sell out; just put equipment in storage.” An accompany- 
ing newspaper clipping explains that, after 50 years, 
Mr. Loomis has decided to lay down some of his 
business cares. Tired of the responsibility of operating 
his own studio, he will now work for the Steiner Studio, 
also of Elmira. And the paper closes its story: “Come 
to think of it, Fred broke Jim Steiner in as a photo- 
grapher 25 years ago or so.” 


HM lefebvre-Luebke, wedding and commercial photo- 
graphers of Green Bay, Wis., received a nice bit of 
publicity in their local paper recently, together with a 
group photograph of the two partners and their two 
assistants. 


MH Edward T. Baaford, with the Pako Corporation, 
Minneapolis, Minn., for the past five years, has been 
named their field representative for Illinois, Michigan, 
Indiana, Ohio and Wisconsin, 
Chicago, Ill. 


with headquarters in 


HM Harry R. Walters of Cleveland, Ohio, specialist in 
restorations and heavy oils (and Class A retoucher to 
the fortunate few who can secure his services), was 
written up in quite complimentary fashion in Money 
Matters, a little quarterly issued by the Cuyahoga 
Savings Association which owns the building where his 
studio is located. 


@ Walter R. Nay, Chicago (Ill.) regional manager for 
the Mallinckrodt Chemical Works of St. Louis, Mo., was 
drowned on April 6 while vacationing with his family 
in Florida. Mr. Nay, 51, had been with Mallinckrodt 
since he was 30. 


M The 2nd Annual Exhibition of Colour Photography 
of the Stockton-on-Tees Photo-Colour Society (the first 
all color society in Great Britain) will be held in that 
city from September 4 to 9 and at various other cities 
in the north east of England from September 10 to 18. 
Closing date is August 12. 
James B. Milnes, 9 Ellen Ave., Stockton-on-Tees, England. 


For entry forms write to 


With great regret we leorncd that Ida M. Reed died 
on March 22 at the age of 82. Miss Reed, who was 
first employed by the Camera Craft Publishing Company 
of San Francisco, Calif., at the turn of the century, 
bought the company in the 1920’s from the heirs of its 
former owner, Fayette J. Clute, and continued to 
publish the magazine which Mr. Clute had founded 
— Camera Craft — for 


many years until it was 


bought by American Photography (since absorbed into 
Photography). Ours is the only American photographic 
periodical, of the published in those days, 
which still continues under the original ownership. By 
the time she sold the magazine Miss Reed had 
established a considerable business in photographic 
book publishing and, with the help of George Allen 
Young, vice-president of her firm, this has since become 
one of the leaders in the field. We are glad to know 
that this fine publishing house will continue as the 
Camera Craft Publishing Company under the direction 
of George Allen Young and Howard P. Young 


several 


Mi The many friends of Emil Schattschneider, who 
operated the Sunshine Studio in Zion City, Ill. for 38 
years until his retirement several ago, 
1950 settled down for permanent retirement in Vero 
Beach, Fla., will regret to learn that Mrs. Schattschneider 
died on January 7. 


years and in 


HM Heretofore, we believe, the only producer of base 
stock photographic paper in this country has been the 
Eastman Kodak Company of Rochester, N. Y. One of 
these days a second source will become available when 
the King Division of Allied Paper Mills, Inc., completes 
a new building, specially designed for this purpose, in 
Kalamazoo, Mich. Of glass block construction, 112’ 
long, 45’ wide and three stories high, all air entering 
the building will be filtered, temperature and humidity 
control will be rigid and even radioactive atomic dust 
will be guarded against. Production will be under way, 
we understand, late this summer 


Another famous old time portraitist, whose name now 
will probably only be remembered by the senior 
members of the profession, died in hospital in Norwich, 
N. Y., on February 26. We refer to Edward F. Foley, 
87, retired for the past 10 years or more. In his heyday 
as a photographer of high society he maintained 
studios on New York's Fifth Avenue, in Palm Beach, Fla., 
and in Paris, France. In 1928 the New York Times sent 
him on special assignment to Rome, Italy, to photograph 
the late Benito Mussolini, thought of at that time as a 
genuine benefactor of his country. 


W Roger H. Bolin is new manager of general advertising 
for Westinghouse Electric Corp., of Bloomfield, N. J., 
Pittsburgh, Pa., and many other cities. He succeeds 
Harry J. Deines who left the company to become a 
vice-president of one of America’s largest advertising 
firms, the J. Walter Thompson Advertising Agency of 
New York City 


wg Harry laMertha, 72, once a photographer for the 
St. Louis (Mo.) Globe-Democrat but for some years prior 
to his retirement in 1951 the paper’s radio editor, died 
on March 10. 


@ This year’s George Washington Honor Medal, plus a 
check for $100 — one of awards for 
photographs with captions which “speak out in behalf 
life’ 

Valley Forge, 


the annual 


of the American way of presented by the 
Pa. — went to 


Robert Markow, commercial photographer of Phoenix, 


Freedoms Foundation, 
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Ariz., for his photograph entitled “To Worship God, 
Each in His Own Way.” 


@ mrs. Phyllis J. Jones, 31 year old photographer of 
South San Gabriel, Calif., died at her in that 
city on March 9. 


home 


W The Junior Chamber of Commerce, Lansing, Mich., 
recently selected as its “outstanding young man of 
1953” Zigmund Kowalski, also one of 
the city’s aldermen and (the real reason for mentioning 
the matter here) owner of the Kowalski Photo Studio. 


its president, 


W After 26 years of service with the Detroit (Mich.) 
Police Department, Sgt. Harry Tiderington — who 
became official photographer of the accident bureau 
in 1939 — retired on March 24. Back in 1945 he 
suggested combining the photographic staffs of the 
various divisions into one central bureau. The depart- 
ment’s brass not only accepted the idea but told him 
to organize the bureau and head it, which he has done 
ever since. Only 46, he’s considering a new job. 


@ Mana T. Steward, for 30 years operator of a 
residence studio in Kansas City, Mo., died on March 6, 
aged 69, while visiting the home of his daughter in 
Denver, Colo 


W Edward Steichen, Captain in the U. S. Navy and — 
as a photographer — loaded down with practically 
every kind of honor a cameraman can achieve, received 
still further kudos on the night of March 25 when 
about 1,250 guests attended a dinner in celebration 
of his 75th birthday at New York City’s Museum of 
Modern Art. Nor was that all, because during the 
evening it was that a special fund was 
being set up in his name for the purpose of buying 
photographs for 


announced 


the Museum’s collection. 

W Arthur Robeson Steddom, who prefers peace and 
quiet, decided to move when he learned that extensive 
alterations were to be made in the building which 
heretofore has housed his Xenia (Ohio) studio. “I'll have 
the disadvantage of low ceilings,” 
be in an excellent 


he writes, “but will 
location and will have the most 
convenient work rooms | have ever had.” 


CCA 


Continued from page 33 


from each and 
makes the 


prints lining up new customers. He 
transparencies and gets the orders while 
CCA backs him up with outstanding work delivered on 
time without attempting to tell him how to make his 
shots or art direct his work. “You get it on the film,” 
says Snyder. “We'll get it on the paper. We will print 
anything and have often been able to save jobs for 
even top flight photographers.” 

The service Snyder offers includes many factors 
not to be duplicated in any photographer's darkroom. 
Of these retouching is one of the most important, and 
CCA has one of the finest departments for natural color 
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print retouching in the country. Of chief moment is 
the fact that this retouching is done with the same 
dyes and chemicals used in making the color prints. 
Only thus can the original values be retained and it 
redounds to the photographer's credit when engravers 
and lithographers find they have no difficulty in making 
separations from the work he delivers. Still another 
advantage is that, when desired, the photographer 
may order additional prints made differently from the 
original. Through “illustrator’s 
produced warmer, colder, 
contrast or with more 
additional print price. 
A modest is all that is needed to 
increase the sale of color prints so far as the photo- 
grapher is concerned. Too many studio owners deliver 
one original photograph that, 
completely overlooking the possibilities for added 
profits from plus sales of additional prints, trans- 
parencies, specially retouched prints and the like. In 
addition, the photographer who is willing to gamble 
a bit can greatly increase his by making an 
additional color shot even though the assignment may 
only call for black and white. Time after time the 
dramatic effect of color will pay off in increased sales 
per order. The lack of this, necessarily, has been due 
to the reluctance of photographers to engage in the 
expense and labor of color prints and 
transparencies. There are, of course, many other color 
laboratories and many are of the first rank. but Joe 
Snyder feels that CCA’s advantage lies, aside from its 
exclusive dealing with professionals as_ its 


control” these can be 
darker, 


and for 


with less 
only the 


lighter, 
contrast, 


sales effort 


and let it go at 


sales 


producing 


represen- 
tatives, in the exceptionally wide scope of its operations 
in the field of most importance to the professional. 
Though Tampa may seem far away to many of us, 
it is really only a few hours by air from all 
cities of North America and is in addition 
gateway to South America. Even Canada is only five 
hours away by air and daily flights go out to forty 
five metropolitan areas all country, with 
connecting service from these to every town boasting 
an airport. Already, because of the quick service this 
makes possible, CCA color is opening new fields of 
profit for photographers everywhere. For that matter, 
thanks to air travel, Joe Snyder is likely to drop in 
himself almost anywhere at any time. 
because of CCA quality, 


major 
the air 


over the 


Suprisingly, too, 
many noted photographers 
whose studios are within walking distance of famed 
color laboratories, prefer to send their work to Tampa. 
Hal Reiff, Dmitri and Roy Pinney, all of New York City, 
are excellent examples. 

Take the case of Roy Pinney (featured in our pages 
not long ago) and art Kirk Wilkinson of 
Woman's Day magazine. Roy had a 4x5 transparency 
of a baby that seemed to have possibilities. Kirk 
wasn’t sure he wanted it for a cover. Roy decided to 
gamble the cost of a color print, sent the transparency 
to CCA and days later had a 16x20 print. 
Because it displayed the original in a more dramatic 
manner, Woman’s Day bought it for a cover. Or take 
Newman-Schmidt of Pittsburgh, Pennsylvania (see our 
November cover), who discovered suddenly that all the 
important local color work, and resulting color prints 
and display transparencies, were going out of town. 


director 


several 





Pittsburgh industries and advertising agencies seemed 
to feel that New York was their closest source. 
Newman-Schmidt gambled on some color shots, sent 
the job to CCA, and now say that “color print and 
display transparency sales are beginning to represent 
one of our chief sources of revenue.” 

If | have seemed to devote considerable space 
to one firm in what is rapidly becoming a_ highly 
competitive field, | think there is ample justification 
in the fact that | know of no other which deals 
exclusively through professional photographers and 
few, if any, which have demonstrated their confidence 
in the future of color photography by making an 
investment of such magnitude, backed not only by the 
technical ability and wide acquaintance of a man like 
Joe Snyder but by real money and business brains in 
the persons of a board who are themselves presidents 
and directors of nationally noted corporations. Nor 
have | had the opportunity before to present in 
pictures what a plant like this involves in equipment 
and personnel. 


Ralph Steiner 


Continued from page 42 


Steiner suggested hiring a car and touring the vicinity 
in search of still another carpenter. He found just the 
type he wanted and brought the man back to the 
location for the picture but the man’s face remained 
self-consciously frozen in spite of all the photographer's 
efforts until Steiner remarked: “You hate this, don’t 
you?” 

The carpenter nodded miserably. 

“Then why don’t you tell me to go to Hell?’ was 
the next question. 

“Glad to; go to Helll’’ exploded the subject 
vehemently, grinning with relief. Steiner's camera 
captured the grin and the assignment was successfully 
concluded. “A person reacts in a real way only to a 
real situation,” explains Steiner. “A request for a grin 
gets you only a faked grin, but when a man is 
attacked, he'll fight back.” Yet when psychology fails, 
as it sometimes does, Steiner has other resources and 
his wife’s help is not the least of these. 

At a recent sitting in his studio, he was having 
trouble getting an idea across to his subject, who was 
supposed to be a surgeon under great strain. Somehow 
the man couldn’t feel the desired anxiety and stress 
no matter how hard he and Steiner worked. Mary 
Morris tossed a magazine at the sitter. Before he could 
recover from his surprise he caught it. She promptly 
tossed another and soon was throwing two and three 
at a time. He face developed lines of genuine strain 
as he tried vainly to keep up with the magazine 
barrage. 

Although Steiner nearly always bounces his lights 
he still manages to stop down so far that he needn’t 
worry about his subject getting out of focus during 
the action. The studio itself is a tribute to his 
inventiveness and ingenuity. It is large enough for 
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Save Time — increase Production 
Complete Orders Faster — Make Earlier Delivery 
Save Mount Loss on Undelivered Orders 


Write for Demonstration 











J.S. Graham Co. 908 Ave."D” Rochester 21, N.Y. 





most sets. The door to the high ceilinged camera room 
is actually a Dutch door, but each section is six feet 
high instead of the normal three. This makes it possible 
to take in the tallest prop while the lower half of the 
door retains the ease in opening and closing of one 
of normal height. 


Outdoors Steiner has handled some of the longest 
views and largest props possible. One of his photo- 
graphs shows over a quarter of a mile of road with 
about forty GMC trucks scattered over it. Steiner does 
a great deal of work for General Motors and is 
especially fond of their giant red trucks. However, 
he’s equally interested in photographing people, 
celebrities or just friends. His portrait of the president 
of General Motors has the same feeling of warmth and 
friendliness as those he took of a friend of his and her 
child, the beautiful ballerina Sono Osato. 

Ralph Steiner is optimistic about the future of his 
type of advertising photography. He feels that 
magazine photography is setting so high a standard 
of conviction that advertisers are feeling the impact 
and trying to follow the magazines’ lead. Citing the 
series “How America Lives’ in the Ladies’ Home 
Journal, Steiner declares that realistic documentary 
photojournalism like this exposes all old fashioned 
advertising photographs made with professional models 
in all their unreal perfection. In the future he foresees 
a much greater resemblance of advertising to editorial 
illustrations. 





TOO LATE TO CLASSIFY 


HELP WANTED — EXPERIENCED ALL AROUND photographers, 
portrait or commercial Permanent position with good salary 
with opportunity to obtain working interest. Send samples and 
your photography Bodie Photographer, 147 State St., Ham 
mond, Ind. 5-1 


STUDIO FOR SALE — PORTRAIT AND Commercial Studio 
Ground floor, low overhead Large drawing territory in 
northern lowa. Must be sold. $4,000.00. Write S-73 care this 
journal. 5-1c 


PORTRAIT STUDIO for sale Small town near San Antonio, 
Texas. Warm, dry climate. Very reasonable. Write M-43 care 
this journal. 5-1 
PORTRAIT — COMMERCIAL — well equipped, ground floor, 
with or without apartment. Symes Studio, Watkins Glen, N. Y 

5-2 
LARGE, MODERN studio, ground floor, completely equipped 
$7,500.00, terms or wil! lease. Established 1932. Mr. Jean 
Milo, 1377 9th Ave., San Francisco, Calif 5-2 
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BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 


Photographers can now make two sales instead of 
one with America’s most beautiful baby shoe 
bronzing . . . no inventory to carry. 


FREE Miniature bronzed baby shoe . . . gorgeously 
plated by the original BRON-SHOE Process. 


WRITE FOR YOURS AND FULL DETAILS TODAY! 


. Broad St. 
The BRON-SHOE Co. Sxtoinives was 
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HOLD THAT BABY 


SAFELY AND COMFORTABLY 


Transparent — Self Adjustable 
Baby “stays put’. Slickest thing you ever used. 
Free circular or send 14.50 for immediate shipment. 
Belts and buckles irritate baby: speed the job with 


NICHOLS BABY POSER 


325 MILL STREET BRISTOL, PA. 








WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 
@ Developing @ Proofing 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 


ROYLAC STUDIO CINCINNAT! 2. OHIO 


“The Photographer’s Finisher’’ 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won't last long. 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 











MISCELLANEOUS 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. WUon't turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O. 
Box 1941, Bridgeport, Conn. 2-tf 





A MUST for photographers — Bridal creations by Morrell, 
Syracuse, Kansas Write for brochure -2 


SEE THE OLD Reliable for real bargains. All goods sent on 15 
day trial and money refunded if not satisfactory 12%" Cooke 
portrait lens F/4.5, diffusion device, like new, $110.00; 13” 
Cooke portrait lens F/5.6, diffusion, $100.00; 12” Goerz Dagor 
F/6.8, like new, in barrel, $150.00; 16%” Goerz Dagor in 
finest condition, F/7.7 in barrel, $225.00; 15%” Cooke portrait 
anastigmat F/5.6 in shutter, $125.00; 18” Wollensak Verito in 
Studio shutter, $60.00; 19” Wollensak Vitax F/3.8 in shutter, 
$50.00; 15” Carl Zeiss Unar F/5.4 in barrel, $150.00; 12” Ilex 
Paragon F/4.5 in barrel, new, $150.00; 10” Bausch & Lomb IC 
Tessar F/4.5, new, in barrel, $135.00; 10” Ilex Paragon F/4.5, 
new, in barrel, $100.00; 10%” triple convertible Turner-Reich 
F/6.8 in shutter, $125.00; 8%” Turner-Reich triple convertible 
F/6.8 in shutter, $90.00; 8%" Steinheil Unifocal F/6 in barrel, 
$50.00; 10” Carl Zeiss Planar F/4.5 in barrel, $125.00; 10” 
Carl Zeiss Tessar F/4.5 in barrel, $100.00; 12” Turner-Reich 
triple convertible F/6.8, new, in shutter, $160.00; 12” 
Voigtlander Euryscope F/6, Waterhouse stops, $40.00; 14” 
Hugo Meyer Aristostigmat F/6 in barrel, $125.00; 14” Goerz 
Celor F/5.5 in barrel, $100.00; 16%” Goerz Celor F/5.5 in 
barrel, $150.00; 16%” Bausch & Lomb convertible Series VII 
one element, $40.00; 16” Ilex portrait lens F/4 in shutter, 
diffusion, $100.00; 14” Dallmeyer Dallon telephoto F/5.6 in 
barrel, $90.00; 15%” Wollensak Velostigmat F/4.5, diffusion 
device, in shutter, $150.00; 12” Wollensak Velostigmat F/4.5, 
new, in barrel, $160.00. Hundreds more State requirements. 
Send for latest list of lenses. Fifty years without a displeased 
customer. Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y. 5-1 





FILM DRYING CABINETS 
Using chemical dehydrators for drying 
films without heat and for dehumid- 
ification of basement photographic 
rooms. 

THE H. P. KAUFMAN CO. 


13215 Roselawn Ave Detroit 4 Mich. 











Make up your mind- 


—once you've tried Probus Print Lustre you'll find you can’t get 
along without it. It’s tops as a medium—in oi! coloring right 
through—from tinting to canvas—so say professional workers. 


WOLFF & DOLAN 5550 California — 


San Francisco 21, 
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Organizations Dates Ci 


Mississippi-Alabama June 13-15 
Assoc. Photogs. 


Montg« 


Headquarters 
Hotel 


ty 


ymery, Dinkler 


Ala. 


Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, 


the better ! ) 


For Information 
Write 


Lloyd C. 
E. Pearl 


Hawkins, 


St., Jackson, 


Sec., 507 


Miss 





Prof. Photog. Assn. 
of California 


July 9-12 


San Francisco 


Palace 


Henry L. Newman, Sec., 
5761 64th St., Sacramento 





Tennessee Prof. 
Photog. Assn. 


July 10-12 


Nashville 


Hermitage 


John W. Tallent, Sec., 
611 S. Gay St., Knoxville 





Virginia Prof. 18-20 


Photog. Assn. 


July 


Old Point 
Comfort 


Chamberlin 


Mrs. Rita Clarke, Sec., 
2701 Chamberlayne Ave., 
Richmond 





Texas Photog. Assn. July 24-26 


Brownwood 


Brownwood 


Harper Leiper, Sec., 
1009 Isabella St., Houston 





Photog. Assn. 
of America 


Aug. 29-Sept. 


Chicago 


Conrad Hilton 


Fred Quellmalz, Jr., Exec. 
Sec., 152 W. Wisconsin Ave., 
Milwaukee 3, Wis. 





Photog. Assn. of 
New England 


Sept. 12-14 


Swampscott, 
Mass. 


New Ocean 
House 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass. 





Rocky Mountain 
Prof. Photog. Assn. 


Sept. 12-14 Denver 


, Colo. Albany 


John C. Maxwell, Sec.. 
3356 S. Broadway, 
Englewood, Colo. 





Prof. Photog. Assn. Jan. 
of Louisiana 19 


23-24 New 
5 


Orleans 


Monteleone 


George W. 
1490 


Shorter, Sec 
Fairfield Ave., 


Shreveport 





Oklahoma Photog. 
ssn. 


Tulsa 


Mayo 


Wm. H. Krouse, Sec., 
311 E. Broadway, Fairview 





Photog. Assn. of 


Michigan 


Lansing 


M Lee 


. Harding, Sec., 
Terminal 


Arcade, Muskegon 





Prof. 
Assn. 


Arkansas 
Photog. 


Little 





Rock 


Earl L. Saunders, 
2121 Chester St., 


Jr., Sec., 
Little Rock 








YOUR STUDIO needs the best baby poser available — don’t 
meet competition — make it! The Safeway Poser clamps to any 
table. Safely and comfortably secures either boy or girl babies 
under their clothing during sitting and does not show in 
finished portrait. Babies appear to be sitting unassisted. Save 
time and increase your sales. Write today for literature. 
Safeway Poser Company, 1808 Ave. Q, Lubbock, Texas. 5-tf 


EXPLORE TV MOVIE markets Process 
automatically. Big profits. Bridgamatic develops and dries 
quickly. Recoups cost quickly. Reversal, negative/positive, 
microfilm models available. Reasonably priced. SOS Cinema 
Supply, 602 W. 52nd St., New York 19, N. Y., Dept. we. 4-3c 


16/35/70mm _ films 


WANTED — TO BUY 5x7 portrait Graflex with or without lens. 
Must be in good condition. State cost. Medo, 902 Broacway, 
New York 10, N. Y. 5-1 


SPEEDLIGHTS 
bination sets. 


professionally known 
Savings up to 50%. 


studio 
Bath, 


portables, 
Benedict Sales, 


com- 
Pa. 
5-lc 


WOULD LIKE 
angle 18cm lens. 
Blessing, 450 E. 


PROFESSIONAL 
professional Printon 
nated frames, color 
Write for prices. 
Ga. 


THAYER & CHANDLER 


perflcaler erfist 
SEND FOR CATALOG 


Number 52 


910 WEST VAN BUREN ST@FE., 


to purchase Carl 
Please advise 
Ohio St., 


EKTACHROME 
prints, 

postcards, 
Coloren Laboratories, 


Zeiss (Jena) Goerz Dagor 
condition and price 
Chicago 11, Ill 


24-hour 

prints, Coloren 
professional stereo dupl 
1556 Piedmont, 


processing, 
dye transfer 


/ 
test 


sf 


CHICAGO 7, ILLINOIS 


wide 


Hedrich 


5-1 


service, 


illumi 
icates 


Atlanta 


5-1 





DON’T JUNK THAT CAMERA! 


We specialize in quality custom-made bellows for all 
cameras, domestic or imported, modern, obsolete or dis- 
continued. Made from genuine leather or Vinyl with 
satisfaction guaranteed. Tell us your problem and ask for 


prices. 
W. |. WILLIN & COMPANY 


5234 E. Valley Blvd. Los Angeles 32, California 





Your Photos 


2159 S. Kinnickinnic 








and Products Sell 
when 
POBLOCKI DISPI 
They will show the way to increased sales. 
Write 

Poblocki and Sons Company 


Avenue 


Themsels 
mounted in 
AY CASES 
today 


Milwaukee, 


es 


Wis 
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Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


- 


Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly 
removed at any time. All issues open flat. 


Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg. Cleveland 15, Ohio 











FILM HOLDERS REPAIRED Sis ou mones 


| ALSO OTHER SIZES @ Our highly efficient production 
methods enables us to offer this service 
at relatively low cost. 
@ Repair and Rebuild 
studio eayipment 


Hoffman Professional Camera Repair Service 
18 Monticth St. « Bklyn 6, N. Y. 


Draw Track Background for 
Different Settings—Quicker 
(color monks or velour) 
2-in-1 Black & Gray —+» 


Reversible cloth & mounted 
54” width roller x 96” $13 
54” screen & 1-stand $22 
72” width roller x 96" $18 
72” screen & 2-stands $34 
(wall style to 150” wide) 


CAMDEN ARTCRAFT CO. 
180 N. Wacker Dr. fines 6 


PORTRAIT FINISHING 
fast dependable service at reasonable prices 
DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 
Send Negative for FREE SAMPLE of WORK QUALITY. 
LARGE QUANTITY DISCOUNTS 
(Enlargement or Contact) 





write for price list today! 


FARABEE’S LABORATORIES 


118 24th St. Newport News, Va. 





is our business 


oe SEND FOR FREE CAIN 


One-Day Service... 

. on EKTACHROME sheet and roll film processing. Fresh 
solutions, automatic controls. All orders mailed within 24 
hours — except weekends, of course. Also, high fidelity, 
individually corrected DYE TRANSFER PRINTS from any 
size transparency. 

MEISEL PHOTO & COLOR SERVICE, INC. 
2409 N. Pearl Phone PRospect 0960 Dallas, Texas 


Soe 


FOR SALE — 8x10 Agfa view, 5x7 back and case, like new; 
EK view 2D, case and lens; 4x5 Speed Graphic RF and flash, 


le 


ns. Ed LaRue, 34 N. Marshall St., Lancaster, Pa. 5-1 


FOR SALE: 11x14 Century 8A Studio camera, Centennial stand, 
8x10 and 4x5 backs, $300.00; 8x10 Ansco Studio outfit, 
$350.00; 8x10 10A Century Studio outfit (double bellows), 
$325.00; 5x7 Century multiple camera, makes from one to 
tweaty exposures, $75.00; 8x10 Century Universal commercial 
camera, 5x7 reducing back, case and 12” F/6.3 Ilex Paragon 
anastigmat lens, Universal shutter, everything like new, 
$275.00; 8x10 Deardorff Commercial with 12” Turner-Reich, 
Acme shutter, $295.00; 8x10 Ansco commercial view, 
mahogany, with case, $150.00; 8x10 Eastman 2D, new, with 
case, $139.50; 5x7 Ansco Universal view, gray, $75.00; 4x5 
Graphic view 8” Ektar F/7.7, Supermatic, coated, like new, 
and case, $169.50. Lenses: 14%” Cooke portrait F/4.5 with 
soft focus device, $100.00; 14” Voigtlander Heliar F/4.5, one 


of 


best, $145.00; Zeiss Protar focus 12”, 19” and 232", new, 


Universal shutter, $185.00; 14” Goerz Dagor F/7.7, $165.00; 
12” Turner-Reich convertible, Betax shutter, $85.00; 12” Zeiss 
Dagor F/6.8, $130.00; 8%” B&L Tessar F/4.5, $55.00; 10” 
Kodak anastigmat F/4.5, $79.50. 8x10 Elwood autofocus 
enlarger, 10” K.A. F/4.5, $450.00; 8x10 Elwood commercial 
enlarger, $150.00; 8x10 Eastman #2 projection printer (auto- 
focus) complete with reducing attachment, like new, gray, 
$950.00; 5x7 Elwood S.P.2 gray, 6%” F/4.5 lens, $115.00; 
5x7 Eastman autofocus, complete factory reconditioned, $250.00; 
Pako washer, AC or DC, $100.00; Pako Electrogloss (Gloss) 


dr 


yer, electric, $240.00; Pako Doper with conveyor, $250.00; 


Pako oversize printer, $295.00; Pako Economy new seamless 


dr 


um gas dryer, $365.00; Pako dry. cabinet, $125.00; Pako 


Model B printer, $85.00; Photogenic boomlight (Perkins) 


$1 


25.00; Beattie boom, $84.50; Johnson modeling Ventlite, 


$60.00; Home portrait stand, new, wood, $19.95; Apac 81U 
Master model, $290.00; Apac 46 Master model, $265.00; 
Eastman Model C contact printer; $295.00. America’s largest 
stock of guaranteed used professional equipment. We buy and 
exchange. If you don’t see it here, we have it Mid-West 
Photo Supply Co., 27 E. Adams St., Chicago, Ill. 5-1 








We Pay HIGHEST PRICES 


FOR 
Used, Discarded Safety Films 


WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 














Vi 
ef 


4) 


PASTEL PAINTING 


brant, sparkling pastel especially adapted to a free hand 
fect on photography — Ideal for children — Salon OILS 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
West Notre Dame Street Glens Falls, NEW YORK 
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Professional Dealers Who Want Your Trade 








AKRON, OH!lO—Metzger Photo Supply Co., 
Main Street; 52 East Mill Street. 


1091-3-5 South 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. 
AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalup 





MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 


South 5th Street. 





Street. Lee ee 
BALTIMORE 18, MD.—Eastman Kodak Stores, Inc.,. 
Aisquith Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 


BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. ee 
BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wo- 
bash Avenue. 

CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. _ 

CINCINNATI, OH|O—Eastman Kodak Stores, Inc., 27 West 4th 
Street. a : rier, 
DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 

Street, Box 1710. 


DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street. 





2116-24 


























Inc., 1635 Cali- 





INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capitol Avenue. 





KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 








South Court Avenue. 


NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. ae 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. ae 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. =~ ; 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. fee 

NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street. 


NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street. 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 


PITTSBURGH 22, PA.—Eastman Kodak Stores, 
Street. — 


PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 

















Inc., 606 Wood 





SAN ANTONIO, TEXAS—Southwest Photo Supplies, 


nue E. 


403 Ave- 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 

SEATTLE, WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 

Ka = ace aa 

SYRACUSE 2, N. Y.—Ffrancis Hendricks Co., Inc., 339 South 
Warren Street. ash, 

TOLEDO, OH!O—George L. Kohne, Inc., 602 Summit Street 











THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf. 


FOR SALE: One 14” Goerz Dagor F/7.7 lens in Acme shutter, 
$150.00; one Sono-Vision 16mm _ projection unit containing 
Ampro sound projector and continuous rewinding attachment, 
$250.00. Ideal for children’s camera room. One Kodak high 
speed motion picture camera equipped with Cine Ektar, 63mm, 
F/2 lens. Latest model. Like new. $1,250.00. Waltz the 
Camera Man, 438 - 6th St., N. W., Canton, Ohio. 5-1 





RETOUCHING AND COLORING 





OIL COLORING for studios. 8x10, 75c; 5x7 and smaller, 50c. 
Lillian Wommer, Shakopee, Minn. 3-3¢ 


FOR THE FINEST in retouching send your negatives to the 
Enterprise Retouchers, 12716 Sprecher Ave., Cleveland 11, 
Ohio. 5-1 


CUSTOM RETOUCHING for professional photographers only 
Personalized attention. Skillful corrections. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney 
St., Dept. R, Hartford 5, Conn. 1-12c¢ 





PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
. . . @ finishing serivce at reasonable prices. Fine quality 
and fast dependable service known the country over. 


Pic’i OSBORNE LABORATORIES 


Price List 
MIAMI BLDG 505 ELM ST. CINCINNATI, OHIO 














Sprague-Hathaway, Inc. 


Established 1874 


Copies — Portraits — Restorations 
Finished in Black & White—Sepia—Colors—Oils 


Coloring — Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 


West Somerville 44, Mass. 


- Enlargements — Murals 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50¢ addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 

HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 

MAKE ALL CHECKS PAYABLE, and address correspondence, to 


Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 








EXPERT OIL coloring by hand. Your studio prints in beautiful, 
clean finish. 8x10, $1.00; specialty children and school pictures. 
Reliable prompt mail service. Lillian Hill, 812 Riverside Drive, 
New York 32, N. Y 3-3¢ 


EXPERIENCED NEGATIVE retoucher. Reliable and prompt 
service for all year round studio work. Herta Kramer, 4500 
Broadway, New York 33. LO 7-6210. 3-4c 


COLORING, PRINTING, Retouching. Reliable portrait finishing 
at lowest rates. Send for price list. Colonial Portrait Service, 
346 Gregory Ave., West Orange, N. J 5-1 
EXPERIENCED RETOUCHER. Careful and prompt attention to 
mail orders. Julia R. Langston, 20 E. Jackson Blvd., Chicago 
4, l. 4-tf 
RETOUCHING, ETCHING — professional work, best quality 
Prompt service. Arthur Crowell, Professional Retoucher, Box 
1656, Tulsa, Okla. 4- 


EXPERIENCED AND RELIABLE retoucher accepts orders. Elsie 
Newman, 652 W. 163rd St., New York 32, N. Y. 5-2¢ 


STUDIOS FOR SALE 


BEAUTIFUL MODERN camera store, portrait and commercial 
studio, and Kodak finishing plant Air conditioned and 
remodeled last June Lovely southwest town, 70,000 popula 
tion. One competitor Wonderful opportunity. Owner has 
business in another state. Will sacrifice. Terms. Write D-50 
core this journal. -1 








k 


| y 1 
THE 12 
y 
=e lO Pa =e 
| used with o BOOM ™ : 
ADAPTER or 
with SCRIMS 
or with 
rcacs}) 
* 
ABSOLUTE 
LIGHT 
CONTROL 


NATURAL LIGHTING CORP. 


Q2-aA £OQ- Fr 
i ae ee Pa 


WRITE FOR FURTRER 
INFORMATION 


PORTRAIT — COMMERCIAL, established 47 years in Detroit, 
Michigan Good reason for selling. Write G-22 care this 
journal. 5-1 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted" 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when em- 
ployers fail to accord this courtesy to employees. 














PORTRAIT PHOTOGRAPHER — One of Michigan‘s largest studios 
has opening for experienced camera man 26 to 45 with sales 
ability. Strobe equipment. Schools, studio and commercial. 
Real opportunity for aggressive man with personality. References 
required. Information confidential. In the heart of best fishing 
and hunting in Michigan. Salary open. Write M-42 care this 
journal. 4-3 


YOUNG COMMERCIAL photographer. Good paying job with 
future. Hinkle’s Studio, 118% E. 8th St., Chattanooga, Tenn. 
4-2 


PHOTOGRAPHER TO MANAGE branch of chain studio in 
Michigan. Excellent opportunity. Will train) man with some 
experience in photography. Kendales, 107 Campau, Grand 
Rapids, Mich. 5-1 


masterpieces 
of enlarging 
perfection 


SIMMON BROS., INC. 
30-28 Starr Avenue 








and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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FEO INS OT) 


NOSE ONS A 


B PIERCE COMPANY 42°..." A. 





The Ideal Stereo Viewer eg 


For Wedding Photographers ¢ de 


7 


_ Lampco GRANDVIEW 


Include one or several when you deliver 
your stereo shots to the new bride. Will 
she be pleased! You'll have a life-long 
customer, plus a rush of referral business. 
The Grandview is a scientifically designed pre- 
cision viewer that collects light from all angles, 
distributing it evenly on entire transparencies 
Image always in focus...even with eyeglasses. 
Money back guarantee of sotisfaction... you 
patented must be pleased. 


Buy from your local supplier. Write for further information. 


LOS ANGELES MOLDED PRODUCTS CO. 
11129 Chandler Blvd... North Hollywood, Calif. 


Make Money....itl 
em Seve Chemicals! 


4 SILVER COLLECTORS 


e 
WRITE TODAY FOR COMPLETE DETAILS 
STATES SMELTING & REFINING CO. 
615 VICTORY ST. * LIMA, OHIO 





See eee eee 
Write today for 1954 


BIG 54 PAGE 
CATALOG 


SALES IDEAS . . . PROMOTIONS FOR 

PHOTOGRAPHIC STUDIOS, CAMERA 

STORES . . LOW COST GIVE AWAYS . . 

THAT INCREASE SALES AND PROFIT! 
* MAILERS x ENVELOPES 


3701 Nicollet Ave. 








FREE ON 
REQUEST! 


Our new 1953 
Catalogue which 
describes and il- 
lustrates our wide line of services which 
mean extra profit for you — everything 
in coloring from miniatures to oil paint- 
ings, in a range of prices to fit the 
pocketbook of any customer. 
Write for it today. 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 














Books We Think 
You Should Have 


We seldom carry books in stock and advertise these chiefly 
as a service to our readers, especially those in the smaller 
towns because those in large cities can see the books at 
their stock houses and get them more quickly than by order 
ing from us. For this reason we sell no books on open ac 
count or C.O.D., but only if, in our considered opinion, they 
will be a valued addition to a studio's reference library 


(_] ARCHITECTURAL PHOTOGRAPHY OF HOUSES 
By Robert C. Cleveland $7.50 
COMPLETE ART OF PRINTING AND 
ENLARGING, By Dr. O. R. Croy 6.00 
NEGATIVE AND PRINT RETOUCHING 
By Anne J. Anthony 5.50 
COMPOSITION IN PICTURES 
By Ray Bethers 5.50 
16MM SOUND MOTION PICTURES 
By William H. Offenhauser, Jr 
ADVANCED PHOTOGRAPHY 
By Andreas Feininger 

] SUCCESSFUL PHOTOGRAPHY 
By Andreas Feininger 
WHAT'S WRONG WITH THIS PICTURE? 
By Charles Abel 

[] CHILD PHOTOGRAPHY 
By Josef Schneider 
FRED ARCHER ON PORTRAITURE 
By Fred Archer 
PROFESSIONAL PORTRAIT LIGHTINGS 
By Charles Abel 
CHILDREN BEFORE MY CAMERA 
By Adolf Morath 

‘] PICTORIAL LIGHTING 
By William Mortensen 
PHOTOGRAPHING PEOPLE 
By Hugo van Wadenoyen 

| OUTDOOR PORTRAITURE 
By William Mortensen 
THE MODEL 
By William Mortensen 
FLASH IN MODERN PHOTOGRAPHY 
By William Mortensen 
FUNDAMENTALS OF POSING 
By Shepard & Meyer 
CANDID WEDDING PHOTOGRAPHY 
By Henry Lefebvre 
COMMERCIAL PHOTOGRAPHIC 
LIGHTINGS, By Charles Abel 
LIGHTING FOR PHOTOGRAPHY 
By Walter Nurnberg 
CORRECTIVE PHOTOGRAPHY 
By Lewis L. Kellsey 
FILTER MANUAL 
By Carl Bakal 


(In Ohio, add 3% for state sales tax 


Charles Abel Incorporated 


519 Caxton Bi 
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Try a Kodak Ektar Lens on your camera 


You may not notice any immediate differ- 
ence in the ground glass image. But when 
you inspect your first negative or transpar- 
ency, you'll see a real difference. 

The most apparent difference will be its 
sharpness. A Kodak Ektar Lens provides an 
image that is sharp and crisp to the edge of 
the field. Inherent lens errors have been re- 
duced to negligible proportions. There is 


Have you seen the new Focal 
KodakInformational Length 
Film, “Quality in Photo- 

graphic Lenses’? Avail- 

able for group show- 

ings without charge. 


Recommended 
Film Size 


omoeouwnwuunune & 


no color fringing, because all three color 
images are of equal size and focus in the 
same plane. Whether the picture was made 
close up or at infinity, it will be of equal 
sharpness—there is no difference in sharp- 
ness with changes in focus. 

Just ask your dealer to make arrangements 
for you to try one of these outstanding 
Kodak Ektar Lenses on your camera. 


Kodak Flash Supermatic 1/400 $115.00 
Ilex Acme Synchro Shutter 1/100 170.00 
llex Universal Shutter (non-synch) 1/150 130.00 
In barrel 110.00 
Kodak Flash Supermatic 1/400 92.50 
llex Universal Synchro 1/50 295.00 
lex Acme Synchro 1/200 195.00 
Ilex Acme Synchro 1/150 230.00 
Ilex Acme Synchro 1/150 250.00 
lex Universal Synchro 1/50 300.00 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 








Prices are subject to change without notice. 





